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The article seeks to explore lexico-semantic and grammatic features of the English business letters and outline the
translation techniques of conveying them into Ukrainian. A business letter is analyzed as a textual unity of content and
expression of the content which is characterized by intentionality; semantic, grammatic and communicative cohesion and
coherence; conventionality of form; recurrence of set expressions (clichés); absence of emotive and expressive vocabu-
lary; specific syntactic arrangement. It has been estimated that translation difficulties of transferring English business let-
ters into Ukrainian stem from semantic and syntactic differences, the polysemy of English lexis, terms including, divergent
manifestations of formal style, embedded in the respective languages, and lack of direct equivalents in the terminological
systems of both languages. Thematic groups of English business terminology have been outlined, with prevalent transla-
tion devices of delivering them into Ukrainian having been specified. It has been emphasized that delivery of abbreviations
and shortened forms of terminology accepted in the English industrial domain cannot be conceived of without the resort
to relevant, specially compiled dictionaries and / or glossaries. The following semantic groups of standardized clichés and
their illocutionary load have been brought into focus: enquiries, follow-up clichés, notifications, offers, orders, complaints
and excuses. Their examples in the form of English-Ukrainian counterparts have been juxtaposed and analyzed in terms
of the translation techniques employed. The material of study clearly showcased that the dominant translation methods
leveraged were actualized on the referential and componential levels of equivalence. It is noted that the adequacy of
the translated into Ukrainian business letters and agreeing English syntactical patterns with their Ukrainian matches can
only be attained if certain lexico-semantic and grammatic transformations are used. These include substitution, addition,
calquing, semantic modulation, compensation, word order change and partitioning.

Key words: business letters, business terminology, semantic groups, syntactic arrangement, English, Ukrainian,
translation techniques, levels of equivalence, lexico-semantic and grammatic transformations.

CratTa Mae Ha MeTi AOCNIANTU NEKCUKO-CEMAHTUYHI Ta rpamaTuyHi 0coBnmMBOCTI aHMINCBKMX OiNOBUX NUCTIB Ta BU3Ha-
4YnTM cnocobum ix nepeknagy ykpaiHcbkoto. JinoBui NUCT po3rnsgaeTbCs sSiK TEKCTOBA EAHICTb 3MICTY | IOr0 BUPAXXEHHS,
SIKa XapaKTepu3yeTbCs IHTEHLOHAMbHICTI0, CEMaHTUYHO, rPamMaTUYHO0 Ta KOMYHIKATUBHOK KOTe3iEto Ta KOrepeHTHICTHO,
cTanicTio (oopmMu, MOBTOPIOBAHICTIO CTanMX BuUpasis (popManbHMX Knille), BiACYTHICTIO eMOTMBHOI Ta BUPA3HOI NTEKCUKM,
0COBMMBOID CMHTAKCMYHOO OpraHisauieto. 3asHadvaeTbes, WO nepeknagalbki TPYAHOLL BUHMKaKTh BHACMIAOK CEMaHTUY-
HMX Ta CUHTAKCUYHUX PO3BIKHOCTEN B @HIMINCBKIA Ta YKpaiHCbKii MOBaX, MOMICEMIl aHMMINCbKMX NEKCUYHUX OOMHULb,
B TOMY YNCHi TEPMIiHIB, Pi3HWX 03HAK OILiNHO-GiNOBOrO CTUIIO, LLO NPUTaMaHHi KOXHil 3 MoB. OnMcaHo OCHOBHI TeMaTUYHi
rpynu aHrmincbKoI 4iNoBoI TEPMIHONOrii Ta YTOYHEHO BiAMNOBIAHI NepeknagaLbKi NPUNOMU, WO BUKOPUCTOBYHOTBCS MNP 1X
nepeknagi ykpaiHcbkoto. MigkpecneHo, Lo ToYHi nepedadi abpesiaTyp Ta CKOPOYEHUX hopM TepMiHOMOTii, MPUAHATUX
B AiNOBIN cepi aHIMOMOBHMX KpaiH, CpUsie BUKOPUCTAHHS NWLLE CriewianizoBaHyxX CMOBHWKIB Ta rnocapiis. Ocobnuey
yBary npuaineHo inokyTUBHOMY HABaHTAXEHHIO HACTYMHUX CEMaHTUYHWX rPyn CTaH4APTU30BaHMX KIille: 3anuTu, Cynpo-
BiHa KOMYHiKaLis, MOBIQOMMAEHHS, NPONO3WLii, 3aMOBINEHHSI, ckapry, BnubadyeHHs. 3icTaBneHo i NpoaHanisoBaHo aHrmin-
CbKO- YKpaiHCbKi BigMOBIAHWKN 3a3HaYeHNX rpyn 3 TOUKM 30pYy 3adisHUX B HUX NepeknagaubKkux Npuinomis npu nepegaui
Lmx dpas ykpaiHCbKo MOBOK. MaTepian po3BigkvM NPoAeMOHCTPYBaB, Lo cnocobu nepeknaay AinoByx NUCTIB 3 aHMmin-
CbKOi MOBW YKPaiHCbKOK B NepeBaxHi BinbLIOCTi peanisytoTbCsa Ha pedpepeHLinHOMY Ta KOMMOHEHTHOMY PIBHSX eKBiBa-
NEeHTHOCTI. 3a3HayaeTbCs, WO OOCATHEHHS aAeKBaTHOCTI nepeknaay aHrmincbkux AinoBMX NUCTIB YKPaiHCbKOK MOBOIO Ta
BpaxyBaHHS cneundikv CUHTAKCUYHOI OpraHidauii aHrmincbKoro AinoBoro nucta Moxe 06yt 3abesneveHe nuile 3a ymoBu
BUKOPUCTaHHSA NEBHUX JIEKCUKO- CEMaHTUYHKX Ta rpaMaTuyHNX TpaHcopMaLlin, OO SKUX, 30Kpema, Hanexartb TpaHcdop-
Mauii 3aMiHu, JogaBaHHs, KarnbKyBaHHS, CEMaHTUYHOI MOgyNALii, KoMneHcauii, 3MiHa NOPSAAKY ChiB Ta YNeHyBaHHS.

Knro4oBi cnosa: 4inosi nuctu, Ainoea AOKyMeHTaLlisl, CEMaHTUYHI Tpynn, CMHTAKCMYHa OpraHi3adis, aHrnincbka Moga,
yKpaiHCbka MOBa, NepeknagaLbKi TEXHIKW, PiBHI EKBIBANEHTHOCTI, TEKCMKO-CEMAHTUYHI Ta rpamaTnyHi TpaHcdopmalii.
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Problem statement. Close political, economic
and sociocultural cooperation of Ukraine with
European countries which would not only ensure its
sustainable growth but also uphold its civilizational
choice and vector necessitates smooth and effective
exchange of information via professional English-
Ukrainian linguistic mediation. Current international
communication involves top-notch translation of var-
ious business documents, what with active globaliza-
tion processes and increased volumes of intercultural
contacts. Specialists capable of functioning as deft
international intermediaries are in high demand now-
adays since such expertise as language proficiency
within an English-Ukrainian translation pair, mas-
tery of nuances of business / office communication
style and excellence in the appropriate translation
techniques hold the key to bridging the actual and
potential communication gaps among business part-
ners around the globe. Thus, the questions of defining
problematic translation issues, spotting divergences
in delivering numerous points of professional activ-
ity not only within the English and Ukrainian lan-
guages proper but also in the respective spheres of
industry have become particularly relevant in mod-
ern Ukrainian translation studies.

Analysis of recent research and publications.
Taking into account the fact that there is a wide range
of juridical documents (agreements, business letters,
business reports, contracts, commercial offers etc)
and multifarious concerns of interlanguage deliv-
ery, there has been a growing surge in the national
research focused on structure and style [1], modal-
ity and specific terminology [2], grammatic transfor-
mations done while elaborating English-Ukrainian
counterparts of official documents [3], structural
and semantic characteristics of juridical terminol-
ogy [4], the major principles of translation of official
documents from English into Ukrainian [5], issues of
intercultural collaboration in business communica-
tion [6]. Business correspondence, letters in particu-
lar, whether carried out on paper, by fax or e-mail,
remains crucial in the domains of commerce and
industry. Thus, the study and comparison of rules and
regularities of linguistic patterns occurring in English
and Ukrainian documents turn out to be of high rel-
evance due to not only linguistic considerations but
also broader context of extralinguistic circumstances.

The purpose of the paper is to determine and
describe lexico-semantic and grammatic particu-
larities of English business letters and techniques of
translating them from English into Ukrainian.

Presentation of the main material. A business
letter comes across as an inherent unity of con-
tent and form and, like any other textual structure,

encompasses the plane of information and the plane
of expression of that information. From the prag-
matic perspective, every business letter is inherently
intentional and semantically, grammatically and
communicatively cohesive and coherent with a view
to implementing a certain illocutionary task (e.g., to
enter into an agreement, to confirm a commitment, to
build trust and foster cooperation between business
partners etc). It is also noteworthy that in terms of
structure and style business letters evince such char-
acteristics as conventionality, standardization, recur-
rence of lexis, set expressions and syntactic struc-
tures, resulting in a fixed order of speech patterns and
clichés. It is the content and usage of linguistic means
with the evident lack of emotionally and expressively
laden or colloquial vocabulary, minimized synony-
mous wording, complex (in English) or simple (in
Ukrainian) syntactic constructions [1, c. 329], pas-
sive forms and rigidly prescribed compositional lay-
out of documents that effectively deliver information
to the target reader (recipient) and influence them in
the appropriate way. Thus, the communicative and
pragmatic function of a business letter is induced by
the addressee from the very language means, lexical
in the first place. The latter can be roughly divided
into common vocabulary and special business termi-
nology, both serving the aim of conveying denotative
information of a business letter.

Translation challenges arising while conveying
English business documentation into Ukrainian are
accounted for by a number of interlinguistic differ-
ences lying in the semantics, syntactic structure, lexi-
cal peculiarities and hallmarks of formal style inher-
ent in either of the languages in question. Choosing
the appropriate level of equivalence of translation
in order to meet the standards of adequacy becomes
of paramount importance, especially in the domains
related to business, law, financial transactions, where
a seemingly petty mistake can result in a deplorable
blunder entailing grave juridical consequences. A
skilled translator is to be aware of the fact that for-
mal style is devoid of colloquialisms, any figures of
speech and imagery, phraseological units and idioms
and presents itself as cut and dried, what with abun-
dance of compound and complex syntactical patterns,
passive voice of expression and specific terminology.

Speaking of terminology, it’s noteworthy that a
translator cannot but delve into specified dictionar-
ies or reference books of international trade / law /
financial and maritime terms compiled with the aim
of ensuring exactness of translation and eliminating
translation errors possible to ensue from the poly-
semy of English terms [7; 8]. Special terminology of
business letters in both English and Ukrainian is ver-
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balized through terms, abbreviations and acronyms.
One of the basic requirements of translators deal-
ing with business documentation is striving to reach
equivalence on any of its levels (the most preferable
but not always achievable level being the highest
one — syntactical) in order to be deemed adequate.

Special terminology is liable to thematic grouping
in accordance with the extralinguistic activity, that
is business processes it reflects. Let us dwell on its
thematic groups and the pairs of English-Ukrainian
counterparts, exemplifying them. Names of business
documents are described via nouns or noun phrases
and are translated via analogues, for example: bill
of exchange — esexcens, letter of credit — axpeou-
mue,; order — 3amoenenus; offer — aucm-nponosu-
yis, air waybill — asianaknaoua; invoice — paxy-
nok-axmypa; bill of lading — xonocamenm. Job
titles in business are often delivered from English
into Ukrainian with the help of calquing, lexical
transformations or descriptive translation, for exam-
ple: financial director — inancosuii oupexmop;
cost accountant — 6yxearmep 3 oonixy eumpam, IT
manager — meneodcep 3 iHGOPMAYitiHUX MEXHONO0-
ei; claims examiner — gionogioanvhuil 3a po3enso
pekaamayiil, retail manager — meneoddicep 6 po3opio-
nitt mopeisni. To convey names of forms of business
organization from English into Ukrainian, one has
to not only know the respective language counter-
parts, but also be conversant with essentials of the
legal sphere arrangement prevalent in the respective
country, e.g.: state enterprise — depoicaghe nionpu-
emcmeo; sole proprietorship — ¢izuuna ocoba-nio-
npuemeyys; partnership — napmuepcmeo, adbo mosa-
pucmeo; corporation — kopnopayis, public limited
company — 6i0Kpume axKyioHepHe mosapucmeo; lim-
ited liability company — mosapucmeo 3 0bmed ceHo
gionosioanvuicmio; holding company — xondine, sub-
sidiary (affiliate) — ¢hinian etc.

Apart from the aforementioned groups, terminol-
ogy in business letters falls into such subcategories as
insurance (fire insurance — npomunodicexicre cmpa-
xyeannsi, travel and vehicle insurance — cmpaxysamnms
n000poICcel Mma MPAHCNOPMHUX 3acodis, insurance
against all risks — cmpaxyeanus npomu 6cix pusuxis;
perils of carriage — nebesnexu nepesesenns, disabil-
ity insurance — cmpaxysauHs 6i0 empamu npayes-
oamuocmi etc), accounting and reporting (current
account — nomounull paxymox, net loss — uucmuil
3oumox; assets — axmueu, day-to-day liquidity —
wjooenna nikgionicmo,; debit — debem, credit — kpe-
oum), payments (promise of payment — niamisxcre
30008 ’13aKHA; INVoice — pPaxyHoK-ghaxmypa, pay-
ment terms — ymosu onaamu, nominal price — nomi-
HanvHa yina,; beneficiary — ooepoicysay epowetl; bal-

ance sheet — banancosa sioomicmv), shipping and
delivery (commercial invoice — komepyitinutl ingotic,
certificate of origin — c6i0oymeo npo NOXOO0NHCEHHs.
moeapy, certificate of inspection — incnexyitinuil cep-
mugixam, consular invoice — KOHCYIbCbKUUL paxy-
HOK / [H6OUC, customs form — mumHa Oexiapayis),
quality of goods / marking and packing (inflam-
mable — neexozaiimucmuii mosap, perishable —
WEUOKONCYy8HUll mosap, net weight — eaza nemmo,
gross weight — eaea 6pymmo, keep dry — mpumamu
¥y cyxomy micyi, in prime condition — 6 HauUKpawomy
sU2A0I, precautions — 3anoOINCHI 3ax00u).

Special mention must be made of the use of
abbreviations and shortened forms of words in
English business letters which only connoisseurs of
a definite industry and the accompanying business
documentation may typically be familiar with: C.N.
(credit note) — kpeoummne agizo,; B/L (bill of lading) —
Konocamenm, emb. (embargo) — embapeo, order ref.
(the reference number) — po3zopykosane niomeep-
Ooicennss 3amoenenns, DAF  (delivered at fron-
tier) — nocmaegxa 0o kopoowny, DDP (delivered duty
paid) — nocmaexa 3 onnramoro muma, ATC (average
total cost) — cepeoni éanosi sumpamu, TR (total rev-
enue) — 3azanvra supyuxa, VAT (value-added tax) —
nodamox Ha 0ooary sapmicms. Such language forms
serve the purpose of language economy and are to
be translated with the help of specialized sources of
reference [9; 10; 11].

One of the integral parts of a semantic structure
of business letters is comprised of standardized cli-
chés which are pragmatically laden and are subject to
the following grouping according to their illocution:
enquiries (or requests); notifications; orders; offers;
complaints (or claims); excuses; applications; appre-
ciations; refusals [12]. Let us consider each group in
particular.

1) Enquiries are often used to ask for a brochure,
catalogue or price-list while providing some
information of one’s business and the circumstances
of getting to know about the supplier’s name
and address: We are interested in increasing our
range of car heaters and should like to receive
information_about the various models you are at
present producing. We should be obliged if you
would send us your latest catalogue and price list,
together with details of the CX4 heater advertised
in_the current issue of the ‘“Motoring Monthly”
[12] — Mu 3ayixasneni y poswupenni acopmumennty
asmomooinbHux obiepisayis i xomiiu 6u ompumamu
Jdemanvhy ingopmauilo npo pisui_modeni, axi Bu
sapa3z sucomosnaeme. Mu Oyoemo 60siuni Bam, aKuio
Bu smooiceme nadiciamu nam ocmanni kamanoeu ma
NpetcKYpanmu, a maxoxc IPYHMOGHY iHghopmayiio
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npo obiepisau CX4, pexnama axoeo 3’asunacs
6 ocmannvomy eunycky « The Motoring Monthly»;

2) Follow-up cliches are employed in order
to keep the buyer’s interest, which may be about a
reduction in price, improved discounts for bulk pur-
chase or information about widening the range of
goods which the supplier can offer: Dear Sirs! We
trust you received our catalogue, price-list and bro-

goods ordered are not in stock and occasionally, an
encouragement of the supplier to execute the order
promptly and with care: Dear sirs, thank you for your
letter of 15 October. As you will already know, your
Mr J._Needham called on us a few days ago and left
a range of samples. We think articles of this quality
will find a ready market here, and we are prepared to
order the following as a stock trial order: .... Since

chure, sent to you on the 8th May. We have forwarded
under separate cover a list of price reductions avail-
able [12] — Ilanosni nanose! Mu cnodisaemocs
wo Bu ompumanu naw xamanoe, npac-aucm i 0po-
wypy, axi mu suciaiu Bam 8 mpasns. Mu nadicranu
Bam_okpemum 8i0npasieHHAM CNUCOK MONCIUBUX

we must have the goods on display in time for the
Christmas season, our order is placed on condition
that they are dispatched by 10 November at the lat-
est [12] — Lllanoeni nanoge, 0SAKYeEMO 3a 8aut 1UCH
610 15 orcoemmns. Ak eam éioomo, eaw micmep Hiocam
3a6imas 00 HAC KIIbKA OHIE MOMY [ HA0A8 00CMAMHIO

3HUDICOK.

3) Notifications serve an official or formal
method of passing information to specific individu-
als. Businesses often use them to communicate with
their customers and partner organizations: We wish to
inform you that your order Ne 44775 of June 7", 2023
has been shipped this week — Xouemo nosidomumu
Bac, wo samoenenns Ne 44775 6io 7 uepens 2023
OVI10 8I0NPABIEHE HA UbOMY MUICHI,

4) Offers come across as propositions by a
supplier to provide certain goods, usually based on
the prior experience of successful cooperation with
a known customer, and, as an optional bait, offer an
attractive discount: Dear Sirs, two years ago you

KIIbKicmb _3paskie _sauwio2o mosapy. Hymaemo, wjo
mosapu maxoi SIKocmi Cmamymos y HAc y ROnumi,
MOXNC MU_20MOBL_3AMOSUMU_HACMYNHE 6 AKOCHIL
NPOOHO2O 3AMOBNEHHSL: ...,

6) Complaints are expressed if customers are
dissatisfied with the execution of their orders. Most
clichés of complaint in International Trade are clas-
sified into the those which concern the wrong mer-
chandise; the wrong number of its items; bad, inferior
or inadequate packing; poor quality of the merchan-
dise (or inferior to what has been expected); delay;
damage [13]: Unfortunately, when we opened this
case we found it contained completely different arti-
cles from those ordered [12] — Ha oicanw, xonu mu

placed a substantial order for some HANDYMAN
tool kits, a discontinued line that we had on offer at
the time. As we now have a similar line on offer, it
occurs to us that you may be interested. We have a
residue stock of 1,200 MOTORMAN repair kits (see
enclosed leaflet) which we are selling off $3 at each
with a quantity discount of up to 15%, though we are
prepared to give 20% for an offer to buy the complete
stock [12] — I[llanoeui nanose, 08a poxu momy
Bu samoensnu 6 nac seruxy napmiro xoumniexmis

BIOKPUIU AWUK, BUABUIOCH, WO 8 HHOMY AOCOTIOMHO
iHwil peyi, nigic mi, wo oyau 3amoeneni Hamu, We are
very sorry to have to inform you that your last deliv-
ery is not up to your usual standard [12] — 3 sicanem
Maemo nogioomumu, wo ocmanus Bawa docmaska
He 8i0N06I0A€ 36UYANIHUM CIMAHOAPMAM AKOCTL.

7) Excuses provide formal remorse for mistakes
made and promises to remedy them in the shortest
time possible: There has been a slight delay in the
arrival of ... due to an industrial dispute in Germany

incmpymenmiec HANDYMAN, 6upobHuymeo skux Ha
motl uac 6yno npununeno. 3apasz mu Maemo nooiony
napmiio moeapy i Mo}cemo 3anponoHyeamu yi Kom-
naekmu Bam. ¥V nac zanuwunoca 1200 pemonmuux
xomniexkmiec MOTORMAN (0us. d0odamok), axi mu
npodaemo no $§ 3 3a xomniexm. Onmosa 3HUICKA
cmanoeums 15%, xoua mu 2omoei nadamu Bav 20%
SHUICKY 30 YMOBU NPUOOAHHS 8Cb0O20 MOBADY;

5) Orders are stereotyped formulas expected to
follow if the seller’s offer is right. Ordering goods,
a customer will generally include the source (this
applies particularly to a first order) whereby they
came to know about the opportunity to obtain the
needed goods or services, the details of the goods
required: quantity, quality, catalogue number, pack-
ing etc., what alternatives may be acceptable if the

[12] — Oonax mpanunracs Hegenuka 3ampumka
8 _NOCMAYAHHI ... Yepe3 He2apd3ou, WO CMAIUCH
6 npomucinosocmi Himeuuunu.

As examples above suggest, it is the use of
translation techniques on the referential and
componential equivalence levels that expedites an
adequate transfer of the semantic plane of business

letters: “... the details of ...” — “... ipynmoeHua inghop-
mayis npo ...” (logical synonymy); “... we have
forwarded under separate cover ...” — ... mu Haoic-

nanu Bam okpemum eionpaenenusim...” (calquing);
“...a substantial order for some HANDYMAN tool
kit...s” — “... napmilo KoMnIeKmie IHCMPYMeHMIE
HANDYMAN...” (word order change); “... left a
range of samples ...” — ““...nadas docmamuio Kiio-
Kicmb 3paskie Bawozeo mosapy...” (addition); “..due
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to an industrial dispute...” — *“.. neecapaszou, wo cma-
aucs 8 npomuciosocmi...” (compensation).

Dealing with converting syntactical patterns of
the English business letters containing participial and
infinitive constructions, fixed predicative structures,
gerunds, which are not characteristic of a Ukrainian
business letter style, a translator is expected to apply
certain lexico-grammatic transformations in an
attempt to preserve the adequacy of the translation
product. For example, an utterance from a letter of
enquiry “We are in receipt of vour letter ...” gets deliv-
ered into Ukrainian by means of “Mu nuwemo Baw
v 6i0n06idb na Baw aucm ...”, having gone through
grammatic transformations of substitution, addition
and lexical transformation of semantic modulation; or
an utterance from a letter of offer “... is inferested in
extending of our cooperation within the program ...”
has as its Ukrainian counterpart “...npacne posuiu-
PeHHs Olanasomny cnienpayi, wo 00yMO81eHO NPocpa-
Mmoo ...” in which a translator has resorted to a gram-
matic transformation of compensation (“pozwuperms
dianazony”) and semantic modulation (“uo 06ymos-
neno npozpamoro”). In cases when an English syntac-
tical arrangement of a sentence includes absolute par-
ticipial or infinitive constructions, it is advisable to
convert them into a Ukrainian subordinate clause of
reason (the grammatical translation device of parti-
tioning): We offer you 5000 tons of wheat, delivery to
be made in August — Mu npononyemo 5000 mou nuie-
HUYI, OCKLIbKU 00CMABKA NAAHYEMbCesl 8 cepnui [12].

Infinitive constructions are delivered either through
syntactical equivalence: “We would like to draw your
attention to our new discounts” — “Mu 6 xominu npu-
sepHymu_Bawy yeaey 00 Hawux HOBUX 3HUNCOK ™ OF
are transformed into an objective subordinate clause
(partitioning): “We expect you to open an irrevocable
letter of credit” — “Mu ouikyemo, wo 8u 8iokpucme
be3sioknuynuii akpeoumus” [King].

Conclusions and the prospects of further
research. To sum up, translation of English business
letters into Ukrainian calls for extralinguistic back-
ground knowledge, comprehension of the pragmatic
load of the document at hand, professional expertise
in handling lexical and grammatic nuances, what
unequivocally contributes to the accuracy of every
document’s delivery from English into Ukrainian. In
order to facilitate successful translation of business
letters it is mandatory to resort to normative sources
of reference and to leverage appropriate transla-
tion techniques with a view to aligning a target text
with the norms of the target language. Attaining full
equivalence at its all levels while conveying business
documentation from English into Ukrainian proves
a task beyond anybody’s capacity due to the exist-
ing discrepancies between the semantic volume and
content of lexemes of the languages in question. The
prospects of further research include delving into
possible ways of coordination of pragmatic- commu-
nicative features of business letters and the available
automated translation systems’ databases.

REFERENCES
1. Pyga A. B. Invitation as a type of business documentation: translation aspect. Naukovy visnyk
of South Ukrainian National Pedagogical University named after K. D. Ushynsky: Linguistic Sciences.
Odesa, 2020. Ne. 31. P. 328-341. URL: https://doi.org/10.24195/2616-5317-2020-31-21 (date of access:

21.10.2025)

2. TanaH H. I. Mpobnemn nepeknagy mMoanbHWX LIECNiB 3 aHMMiNCbKOI Ha ykpaiHcbky moBy. Alfred Nobel
University Journal of Philology. 2020. T. 20, Ne 2. C. 320-326. URL: https:// DOI: 10.32342/2523-4463-2020-2-20-34

(naTa 3BepHeHHs:: 21.10.2025).

3. Kaniwak T. T., Cepebpsikosa I. FO. pamaTnyHi TpaHcdopmaLii y npoueci nepeknagy ogilinHo-4inoBoi AoKy-
MeHTaUii. Haykosuli sicHuk MixHapoOHo20 eymaHimapHoeo yHigepcumemy. Cep.: ®inonoria. 2018. Ne 37, Tom
4. C. 153-155. URL: http://www.vestnik-philology.mgu.od.ua/index.php/arkhiv-nomeriv?id=134

4. 3rypcbka B. I. CTpyKTYypHO-CEMAHTUYHI XapaKTEPUCTVKM KOPUANYHOI TEPMIHOMOTIT aHMIiCbKOi MOBM Y pamKax
YKpaiHOMOBHOTO nepeknaay. AkmyaribHi npobnemu cnos’sHebKoi ¢pinomnoeii. Cepisi: JliHesicmuka i nimepamyposHas-
cmeo: Mixksy3. 36. Hayk. cT. 2010. Bun. XXIII, 4. 2. C. 535-542.

5. XogyTiHa T., KonogiHa J1. OcHOBHI NpuHUMNX nepeknagy TeKcTiB odiLiiHO-AiN0BOro CTUMIO 3 aHMINCbKOI Ta
yKpaiHcbKoi MoB. Monodb i puHok. 2018. Ne11(166). DOI: http://mir.dspu.edu.ua/article/view/151955 (gata 3Bep-

HeHHst: 21.10.2025).

6. CaByeHko T. B. MNpobnemu MixxKynsTypHOI B3aemogii B A4iNoBOMY CRinKyBaHHi: aBToped. auc. ... kaHg. dinon.

Hayk. Kuis, 1999. 16 c.

7. YKpaiHCbKO-aHMMiNCbKUA CrOBHMK-MIHIMYM €KOHOMiYHUX TepMmiHiB / Yknag.: baptow O.l1., Mawwvka H.B.,
loposaHeub H.I., Mawwuka KO.B. Yxropoa: YxHY, 2015. 67 c.

8. AkoseHko P. B. TnyMayHuin aHrmo-ykpaiHCbKNiA COBHUK EKOHOMIYHUX TEPMIHIB 3 eneMeHTamu Teopii Ta npo-
6nematuku. Kiposorpaa: BuaaseLb Jlncenko ®., 2015. 130 c.

9. Black J. A Dictionary of Economics. 4thed, Nigar Hashimzade, Gareth Myles. Oxford University Press, 2012.

544 p.

157



Bunyck 43 Tom 1

10. Havrylyshyn Y., Karkoc O. English-Ukrainian, Ukrainian-English Glossary of Business Terminology. Kyiv:
“Smoloskyp” publishers, 1993. 96p.

11. Krouglov A., Kostenko D. English-Ukrainian Dictionary of Business. McFarland Publishing, 1997. 119 p.

12. King F.W., Cree D.A. English Business Letters: Commercial Correspondence for Foreign Students. Harlow:
Longman Group Limited, 1992. 163 p.

13. Naterop B.J., Weis E., Haberfellner E. Business Letters for All. Oxford University Press, 1993. 162 p.

Jlama nepuioeo naoxoooicennst pykonucy 00 eudanns: 29.10.2025

Jama npuiinsimozo 00 Opyxy pyxonucy nicis peyensysanus: 28.11.2025
Jlama nyonixayii: 30.12.2025

158



