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Bonuncwvrozo nayionanvnozo ynisepcumemy imeni Jleci Yxpainxu

CTatTio NpUCBSAYEHO OOCAIAKEHHIO CYyYaCHWX aHINIOMOBHMX Ha3B MPOAYKTIB XapyyBaHHA 3 ypaxXyBaHHAM MYyNbTu-
MoAanbHMX BEKTOPIB AOCHiAXeHHs. Kopnyc inocTpatuBHOrO matepiany CBiguuTb, LLO Cy4acHi KOMYHIKaHTWU MOCIyroBy-
I0TbCS HE NnuLle BepbanbHUMK 3acobamu, ane 1 WMPOKMM CNekTPoM HeBepbanbHKX Ta napaBepbanbHuX oguHuub. MNpo-
OEMOHCTPOBAHO, Lo HeBepbanbHi Ta napaBepbasbHi CKNagHWKM € NOBHOLIHHUMM eneMeHTaMm, AKi 34aTHi 3amillyBaTy
nepeBaxHO rpadpemm “i, o, u, a”, abo iHTerpyBatucs o ix cknagy. ObrpyHTOBaHO, WO HeBepbanbHi 3acobu He nocTyna-
0TbCSt BepbanbHUM eKBiBaneHTaMm, a HaBnaku, CNPUSAOTb 3HAYHO LLIBMALIOMY CNPUAHATTIO, @ BiATaK i 3anam’ATOBYBaHHIO,
OCKiNnbKW MiacUNioTb 3MICT NOBIAOMIOBAHOrO.

[oBegeHo, Wo npeactaBneHi MynsTUMOAanbHi JlIekceMn Ta CUHTAKCUYHI KOHCTPYKLIT BapiaTMBHI B MNaHi KinbKiCHOro
HaMoBHEHHS Ta TBOpeHHS. lNpouec 3amilleHHs rpacdhem, abo ix YacTuH BigbyBaeTLCA 3a PaxyHOK 3anyyYeHHs CKMaHuKIB,
AKi BXOAATb 4O CKNagy NpoaykTy, abo 3a paxyHOK AndepeHLiiH1X 03HaK peknamoBaHoro 6penay. OkpecrneHo, Lo Ha Bia-
MiHy Bif TpaauLiiHMX BepOanbHUX NeKCeM, MynbTUMOZAsIbHI Hapasi He MatoTb YCTasnieHMX NpaBusl, BiANOBIAHO A0 AKX Bia-
OyBa€eTbCA iX TBOPEHHS, WNPYBaHHS Ta AelndpyBaHHS. Ha BigMiHy Bif iCHYHOUMX 3aranbHONPUAHATMX CTpaTerin noby-
OOBM KMACUYHUX aHINOMOBHMX FEKCEM, MYNbLTUMOZanbHi MakoTh A0BifIbHY Oy40BY Ta HEMIMITOBAHWIN KiNbKICHWN CKNag.

Y po6oTi NpoaeMOHCTPOBaHO pisHi KoMBiHaLT y siknx noegHaHo BepbanbHi Ta HeBepbanbHi 3acobu ogHovacHo. Haro-
NOLLEHO, WO Moandikauii TpaguUiiHuxX nekcem BiabOyBatoTbCH AK 3 OQHIEN OQUHULIEID, TaK i 3 KinbkoMa abo 3 ycieto nek-
cemoto ogHo4acHo. BectaHoBneHo, wo gobip 3amileHnx enemeHTiB BignoBigae KOHLENLii KOMNaHii, Linsm, ski BoHa nepe-
cnigye.

Mo3uuitotoun peknamoBaHi NPOAYKT Xap4yBaHHS, NpodyLUeHTaM BAAETbCSA HAronocuUT Ha TOMY CKNagHWUKOBI, SIKUR
€ iHTerpanbHUM y Npoueci BUrOTOBIIEHHS, abo > anentoBath 4o nonynspHoro TpeHgy XXI cTonitta — 340poBoro xapyy-
BaHHA. B okpeMux Bunagkax, peknamytodmn nonynsapHy DKy 3i CNekTpy HEKOPUCHOT akLEeHTYIOTb yBary Ha niknysaHHiI Npo
KnieHTa 3a paxyHOK NokpaLleHHS CMaKoBUX BNACTUBOCTEN Ta 3HWXEHHS BMICTY XUPIB | Kanopin.

KntouoBi cnoBa: MynstumogansHiCTb, KOHCTPYKUis, rpadema, BepbanbHuin, HeBepbanbHuiA, 3acobu.

This article is devoted to the study of modern English-language food names in terms of what they illustrate for the
purposes of research into multimodal vectors. On the basis of the corpus of illustrative material which was selected, it is
evident that modern content producers use a wide range of non-verbal and paraverbal units, as well as traditional verbal
devices. In this paper, it is demonstrated that non-verbal and paraverbal components are actually full-fledged elements
which, in particular, can replace the graphemes i, 0, u, a’ or be integrated into structures which include them. Evidence
is presented to substantiate the assertion that non-verbal means are not inferior to their verbal equivalents, but, on the
contrary, facilitate much more rapid perception and, consequently, memorization, due to the manner in which they enhance
the content of the message.

It is confirmed that the multimodal lexemes and syntactic constructions presented here are variable in terms of their
quantitative content and creation. The process of replacing graphemes or their parts involves components which are part
of the product or which related to some distinctive features of the brand which is being advertised. The point is advanced
that, unlike the case of traditional verbal lexemes, established rules have not yet been formulated for multimodal ones, on
the basis of which they are to be created, encrypted and decrypted. In contrast to the existence of conventional strategies
for constructing classical English lexemes, multimodal lexemes provide the options of an arbitrary structure and unlimited
quantitative composition.

In this paper various combinations that amalgamate verbal and non-verbal means simultaneously are presented. It
is emphasised that modifications of traditional lexemes occur both with single and with multiple units, as well as with the
complete lexemes simultaneously. It has been discovered that the selection of elements to be replaced by means of these
non-verbal components is based on the concepts and goals of the companies which market the products in question.

By virtue of the typographical options for positioning the components of the advertised food products, content creators
are able to emphasise elements which are integral to the manufacturing process or which appeal to the popular trend of
the twenty-first century—healthy eating. In some cases, when advertising popular foods that might be considered to fall
within the category of junk food, the focus is on showing care for potential consumers by improving flavour, or by reducing
the fat and calorie content.

Key words: multimodality, construction, grapheme, verbal, non-verbal, means.
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ITocTanoBka mpodjgemMu. Y CydacHOMY aHIJIO-
MOBHOMY MAacMeNiiHOMY KOMYHIKaTHBHOMY TIpO-
CTOpi criocTepiraeMo GyHKIIFOBaHHS 3aC001B HEBEP-
OanpHOI i mapaBepOATLHOL IPUPO/TH, SKi IHTETPYIOTh
JI0 CKJIagy JIEKCEM, CIOBOCIONYK Ta CHHTaKCHYHHUX
KOHCTPYKIIN. YpaxoByIOuH 1ie, HOCTAE MUTaHHS TPO
HEOOXIIHICTh PO3BOI0 HOBUX JIIHTBICTHYHHX Tapa-
IUTM B paMKaxX MYJIBTUMONAIBHOCTI. Y Miif poOoTi
3BEPHEMO YBary Ha MPOAYKTH XapuyBaHH:I, 30KpeMa
IIOKOJIa/IHI BUPOOM (TUTMTKH, OaTOHYMKH, ITEYHBO,
LyKepKH) OpuTaHchKoi ToproBoi Mapku “‘Cadbury”.

VY cy4acHHMX IHIBICTHYHUX CTYHisIX pEKJIaMi
npucssiyeHo poboru T. Keitko [6], I Kyka [5]
H. C. Jlucoi [1], JI. JI. Maxkapyk [2-4] Ta iH.
Acniektd rpadidHIX 0COONMBOCTEH, Y TOMY YHCIHI
i cumOio3y BepOanbHHX Ta HeBepOalbHUX/Tapa-
BepOaNbHUX 3aC00IB YaCTKOBO BUCBITIICHO Y HU3IIL
po3Biok [2—4; 6], ogHaK IIe U JIOCI 3aJIHMIIAETHCS
YUMaJI0 BIAKPUTUX THTaHb, IO W MOSCHIOE aKmy-
anvricms 00paHoi IPOOIEMATHKH.

Meta po6oTu mossirae B OETAIBLHOMY PO3IIISAL
BepOaJIbHUX, HEBEpOANbHUX Ta MapaBepOabHUX
3ac00iB, SIKi BHKOPHCTOBYIOTH IJIsi MPOLYKYBaHHS
Ha3B TPOAYKTIB XapuyBaHHS 3 PEKIAMHOIO METOIO.

Ha mizncraBi 06’€MHOTO KOPITyCY LTFOCTPAaTHBHOTO
Marepiajdy MaeMo MiICTaBM CTBEPDKYBATH, IO Map-
KETOJIOTH 00pajIH 4iTKy CTPATETii0 PO3BUTKY KOMITaHI1
Ta BIAMOBIAHO, ii MPOMYKIUil, OCKIIBKH HPONOHYIOTH
LIMPOKHIA CIIEKTP TOBApiB y HA3BaX Ta OIMUCI SIKUX (iry-
PYIOTh 3HaKu HeBepOalibHOI Ta mapaBepOaILHOT PH-
pomu. lle, Bmacue, Bupizusae npoaykiito “Cadbury”
BiJ HU3KHU IHIIMX THM, IO YUCJIEHHA KIJIbKICTH KOM-
MOHEHTIB € LIJIKOBUTHM BiJOOpaXEHHAM MPOIYKTY,
SIKMH MICTHTBCSI B ynakoBli. O4eBUIHUM € TOH (akT,
1[0 KOMIIaHis HACTILIBKK IHIIAETHCS BIACHOK IPO-
IYKITI€F0, TIPAITIoe HaJ ii IPOCYBaHHSM, IO BIAETHCS
JI0 HETHITIOBHUX KPOKIB 3aJIs TIOCITAHHS JIiIepPChKUX
MO3ULIH Ta 3aBOIOBAHHS PUHKY CIIOKHBAYiB.

Bukjax ocHOBHOro marepiaay J0CTiIzKeHHS.
PosrnsiHeMo QyHKIifOBaHHS HeBepOaIbHUX Ta Hapa-
BepOaIbHUX 3aCO0IB HA PiBHI JICKCEM, CJIOBOCIONYK
Ta CHHTAaKCHUYHUX KOHCTpyKmii. Ilepemycim, 3Bep-
HEMO yBary Ha rpad)eMH B CKJIaJ[i O3HaY€HUX BHIIE
omuHupb. Ha puc. 1 y Ha3Bi IIOKONAmHOI IJIMTKU
“Dairy Milk Wholenut” BUKOpPHUCTaHO WiJIMHA Jico-
BUH ropix. Bin 3aminye rpademy “o”. 3amimnryBana
OIMHUIII Mai>Ke MOBHICTIO CIIBIIALAc 3 3aMIIEHOI0
B IwiaHi ¢popmu. B mraHi 3micTy 0o0paHy cTparerito
BB)KAEMO IIIJIKOM BHIIPABIAHOI0, OCKUTEKA MapKETO-
JIOTH MaJIi Ha METi HaroJIOCUTH Ha OTHOMY 3 KJIIOUO-
BUX IHTPEIIi€HTIB B Uil INIMTLI IIOKONany — GyHIy-
Kax. SIK pe3yJibTar, 1ie Bi3yali3y€e OCHOBHI CKJIATHUKH
nponykry i ayomoe ix. [lizcymoBytouu, criocrepira-
€MO CTpaTeTio TyOII0BaHHS 3MICTY.

@w‘ﬁm«;
DAIRY MILK

WHELENUT ;

Puc. 1 [7]

Ha puc. 2 y Ha3Bi Toro »x mokonany ‘“‘Dairy
Milk Hazelnut” 3mineHo nexcemy ‘“‘wholenut” Ha
“hazelnut”, omHaK BUKOPHCTaHO JICOBUI TOpiX
3amicte Tpademu “a”, a He “0”. Momudikaris
tdopmu ropixa, mo Haramye rpademy “a’’, cBiu-
YUTHh TPO MOXIIMBICTH 3aCTOCYBaHHS Pi3HUX Bapia-
il Ta ajanTamii 0 KOHKPETHUX CUTYaIlil, a TaKOXK
BapiaTHBHICTH (GopM 3aais peaiizamii Ga)xaHOro
3MicTy. MaemMo mMiJICTaBU CTBEPIPKYBATH, IO OIUH
1 TOM camuit ipenMeT 4u 00’ €KT MOXKE BHKOHYBATH
poib rpadivHOTO CYyOCTUTYTY 3aJIEKHO Bif CUTYyaIlil
1 MaTH MpH LbOMY HOTY>KHUH CEMaHTHYHUH MOTEH-
mian. Maroun oqHaKoBe 3HAYCHHS Ta OJIHAKOBE BHPa-
JKCHHSI, CIIOCTEpIraeMo Killbka MOXIIMBUX poJel
B IJIaHi 3MICTy. Y 1IbOMY BHUIAJKy HAEThCS PO Ipa-
(higyHy TOJTiCEMII0, IO Peali3y€eThCS MIITXOM BUKO-
pPUCTaHHS Topixa, sIK rpadigHoro 00’€KTa 3aMiCTh
nBox rpadeM “o” ta “a”. Haromocumo, 110 3a BMic-
TOM IHIPEIIEHTIB O00WJBA TPOAYKTH 1JICHTHYHI,
OJIHaK B TIEPIIOMY BUMAJKy yBary akIeHTYIOTh Ha
IIIJIOMY TOpiXOBi (Wholenut), a y apyromy Ha Jico-
BoMy (hazelnut), omHak 1 B mepmioMy, i B Ipyromy
BUNAJKy 3aBISK{ 30BHIIIHBOMY BHIVISILY NPOAYKTY
0a4urMo, 1110 HAETHCS PO TOM ke PYyHIYK.

mlnyml.r.‘]p

HEZELNUT

Puc. 2 [7]

Puc. 3 cBimunTh, M0 10 CKIAAY PEKIaAMOBAHOTO
mokonany “‘Dairy Milk Orange” BXOAWTH amelb-
cuH. SIk 1 B momepeaHbOMY BHUMAIKy, HAETHCS MPO
3amimieHHs rpadeMu ‘@’ YaCTUHKOIO allelibCUHA,
sKa 32 (JOPMOIO MaKCHMAJIbHO CIIIBIAJA€ 3 TPaju-
mikHOIO Tpademoro “a”’. BroTpe, Maemo ImmimcTaBH
CTBEPIDKYBATH, ONHIH 1 Tii ke rpademi mpuTaMaHHi
Pi3HI 3aMillIeHHs, SKi 332 OPMOIO BiJTIOBIaIOTh KIla-
cuuHiil. Takoxk HaeTbcst mpo rpadivyHy MOJiCEeMilo.
BonHouac, 11i npukiIa M Ha3B MPOAYKTiB XapUyBaHHS
Ta X IHIPEMIEHTIB, 0 € CHUMOI030M BepOaIbHHMX,
HeBepOIbHHX Ta TapaBepOadbHUX 3aco0iB CBiA-
4arh MPO ONTHMAIBHHUH IOIIYK OIHOTO 3 TPOBITHUX
CKJIaJHHUKIB MPOINYKTY, SIKHH MOXKe NpoayOoBaTu
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cebe Ha Micti onHiel 3 rpadem. [Ipu gomy crocte-
piraeTbCs MakCHMajbHA ajamnTariss jg0 OaxaHoi
rpadeMu. Y BHITQJKy 3 arneIbCHHOM MOXKHa Oyio O
3aMIHUTH ¥ mepiny rpademy, ane 3 oIy Ha Te, 10
HAETHCS MPO YACTHHKH alelIbCHUHY, PO3YMIEMO, 110
TaKUM MAX11 BUAECTHCS JIOTTYHIIINM.

IEFER S =T m AL B e

m@@

Puc. 3 [7]

[IponoBxytoun po3MIsA 1LMIOCTPaTHBHOTO Mare-
piasly BapTHM yBard € i HACTYIHHH PHCYHOK, Ha
AxoMy HasBa Oatonumka “‘Dairy Milk Fruit & Nut”,
MICTUTh yXe naBa rpadidHuxX CyOCTHUTYTH-KOHCTH-
TYeHTH IOTO IOKoMany ((GpyKTH Ta TOpiXH).
Baunmo 3amicte rpadem “u” y ABOX BHUIagKax
OUTBIly YaCTWHKY POI3MHKM Ta MHLIAIIO, SIKi 3a
(hopMOIO IIJIKOM BIAMOBIIAIOTH 3aMilllyBaHii Kiia-
cuuHi rpademi. Baptum yBarm € #f Toit (akrt, 1m0
Y Ha3B1 MPOIYKTH HATPAIUISIEMO HE Ha I[iTi IPOIYKTH,
a IX YaCTWUHH, OCKINbKM B OAaTOHYMKY, Ha BiIMiHY
IUIUTKK IHOKOJagy MICTAThCA MOApiOHeHi iHrpemi-
€HTH, 1[0 W TOSCHIOE JIOIIbHICTh OOpaHuil cTpare-
rii. [lepekoHaHi, 110 Hi B MONEPEAHIX BUIAAKAX, Hi
Y IIOMY PEIUIIEHT HE BiAIyBa€ >KOMHUX TPYIHOIIIB
mig yac yutanHs. Lle, HaBmaky, 3arajoM yBUPa3HIOE
0COONMBICTh MPOLYKTY, CIeU(iKye HOTo BMICT.

Puc. 5 takox wmictute B Ha3Bi “Cadbury Mini
Snowballs” neopauHApHY rpadeMy-4aCTHHKY KYJIbKH
31 CIIEKTPy MIOKOJIATHAX BUPOOIB, 1110 3aMilly€e “0”, aKa
3a (hOpMOIO Ta pO3MipaMH IIIJIKOM BiJIITOBiTae 3amire-
Hill kmacwyHid oxuHUI. [IpomeMoHcTpoBaHMit (hak-
TUYHHUIA Marepiail CBIIUUTH, O MPOAYLEHTH JOKJIa-
JIal0Th MAKCUMYM 3YCHJIb, 00 300pakyBaHi OAMHHIII
TOYHO BiOOpakajd BMICT TOTO, IO MOTCHIIIHHI
CIIOKMBAYl 3HAWTYTh TiJ OOTOPTKAMH/B yIIAKOBKaX.

Puc. 5 [7]

3BepHEMO yBary i Ha pucyHku 6 Ta 7. Mnetbest mpo
MIEYMBO B MOJIOYHOMY Ta O1JIOMYy ITOKONadi. 3aMiCTh
rpadpemMu “i” 6aunMO TIEUYNBO y (POPMI «ITATBIHKAY,
came Takuil BUDIIA BOHO Mae. OfHEe 3 HUX MOLICHO
Ha /Bl HEpIBHOMIpHI YacTHHU 3aJUil CTBOPEHHS
MaKCUMaJIbHOTO 30iry 3 3aMillieHO TIpadeMoro.
OOpana cTparerisi He 3YMOBIIOE HEIOpPO3yMiHb,
a HaBITAKW TIOKJIMKAaHA iAeHTH(IKyBaTH BMICT yTa-
KOBKH 1 HAOYHO ITPOJIEMOHCTPYBATH CIIOKMBAYaM II[0
came Ha HUX 4YeKae mig oOropTkoro. 3anporoHOBaHi
KOJTLOPHM TaKOK HEBUITAJIKOBi, OCKUILKH YiTKO IHUe-
PEHINIOIOTH BUIU HIOKOJIATY.

Puc. 6 [7]

Puc. 7 [7]

YacToTHUMH TakoX € W TpaHchopmarrii rpadeM,
IO MiATBEPIUKYIOTH puc. 8—11. Y kopobui Iykepox
mig Ha3BoW “Heroes” MICTATHCS Pi3HI MIOKOJIAIHI
BupoOu. Sk 0aunMo, Ha PHCYHKY MOAN(DIKOBAHO
rpadeMy “o”, BUmO3MiHEeHA (hopMa SKOI BiJIIIOBiIAE
Ha3Bi “Heroes”. 3ipka BcepeauHi “o” € BKa3iBKOIO
Ha CMUIHMBICTH Ta TOABUTH, IO TEBHOI MipH Ka3Ko-
BiCTh cuTyaliil. Puc. 9 Biapi3HAeThCS Bif iHIINX
TUM, 110 Ha HBOMY y Ha3Bi neuusa “‘Crunchy Melts”
HE MICTUTBCSI TpadeM HeBepOalbHOI NPHPOAH.
OpmHak 1eit HpI/IKHa)Z[ IIKaBUM THUM, IO YaCTKOBO
rpademu “C” Ta “y” TpaHCc(hOpMOBaHi i IepenarOTh
MPOIEC CIOXKUBAHHS TPOIYKTY, 30KpeMa XPYCKIT.
Kpim Toro, mokonan Mae 3A4aTHICTh TaHYTH, TOMY
rpagema “M” BUIOBXKEHA, IO JIEMOHCTPYE TpUBa-
JICTh 3MIHM KOHCHCTEHIIT IIIMATOYKIB IIIOKOJIAITY.
[TizcyMoByIOUH 3ayBasKUMO, 110 MOIU(IKAIT TAKOK
BiOyBarOThCA 1 3 rpapeMamMu, Ha AKUX MOKIIATAOTh
(I)yHKuuo MPOTIKaHHS TIEBHUX IMPOIECIB Ta 3MiHY
cTaHiB. IM HaJaIOTh TAKUX CMUCIIB, IO MOKJIUKaHi
NpoayOJIOBaTH cami [ii.

Puc. 8 [7]

Puc. 9 [7]

VBaxxaemo BapTuMu yBaru i puc. 10 ta 11, Ha
SIKMX TOCITYTOBYIOThCS CKJITHKAMH MOJIOKA ITiIKpec-
JIFOFOYH, III0 B IIOKOJIAi MICTUTHCS CaMe KOPOBSIUHIA
PI3HOBUI ITHOTO KIFOYOBOTO NPOMYKTY. OKITBKH
MOJIOKO JIKHUTh B OCHOBI IIIOKOJIa Ty, Ha OOKIIA IMHIII
CIOCTEpIraeMo SK WOTO0 BWJIMBAKOTH 31 CKISHOK.
Ha puc. 10 e BinOyBaeThcs 3a paXyHOK Momudi-
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I

Karii rpadbemMu “i”; 11 Kpamnka € MeBHUM JKEPEIIOM,
Kynu BimOyBaeTbcs TOcTadaHHS MOJIOKA. CXOXOI0
€ ¥ cTpareris Ha puc. 11, xoda 11eil MPOIYKT MiCTUTH
[IMAaTOYKHU aleNbCUHy, OAHAaK rpadema “e” ciyrye
«IDKEPEIOM» MOJIOKA.

Puc. 10 [7]

Puc. 11 [7]

Hactymauit mpomyKT IiKaBHi TAM, IIIO MICTUTh
Kimpka TpademHO-mpudTOoBUX Bapiamiii. Hazpa
“Twirl bites” pae BIANOBIAl Ha MATAHHS IIOIO TOTO
y SAKiii ()OpPMi MICTSATBCSI COTONOII BCEPEANHI TaYKH.
Ockinbky HAeThCs PO Mpoliec BepTiHHs abo 3aKpy-
YyBaHHs, TO II¢ ¥ BiIOBIIHO BiJOOpakeHO 3a paxy-
HOK JIeKceMH ‘“‘w” Ta Kpamok Haj rpademamm “7”
Taka crparerisi miACHIIOE PO3yMiHHS TOTO, SKHUMH
€ LyKepKH 3a (HOpMOI0 BCEepenuHi, 0 BiINOBITHO
i BimoOpaKeHO Ha yHaKoBIIi 330BHi.

Sx  GauMMo, TpAIUISIFOTBCS BUNANKA TpU  3i
mpudramu. Lle monomarae penpe3eHTyBaTH MpO-
IYKT, HOTO Xap4oBi BIIACTUBOCTI, MaKCHMAaJLHO
MOKA3aTH PELHMITIEHTaM [0 BOHU KYIITYBaTUMYTb,
1 [0 caMe MO)XKHA MOOAYNTH, BIAKPUBILN YIAKOBKY,
Ha YOMY i KiJIbKa pa3iB MMiJKPECIIOI0Th Pi3HUMH Ipa-
(GIYHUMH TEXHIKaAMH.

BucnoBku. TakuMm 9iHOM, Ha MIJICTaBI PETEIb-
HOTO aHaNi3y KOPIyCY LTFOCTPAaTHMBHOTO MaTepialiy,
MaeMO MOXKITMBICTh y3arajlbHUTH 3arajibHy KOHIICTI-
LiI0 penpe3eHTallii Ha3B MPOAYKTiB Xap4yBaHHs 1 BOJ-
HOYAC IMiJICYMYyBaTH OOpaHi KOMIIaHI€K peKJIaMHi
crparerii. TUIOBUMH Ta YACTOTHUMHM JJIs aHAIi30-

Puc. 12 [7]

BaHoi kommaHii “Cadbury” € 3amimeHHs BepOalb-
HUX CKJIQJIHUKIB HeBepOanbHUMH, a00 Moaudikaiis
BepOaIbHKUX 3aC001B, 32 paXyHOK YOTO OCTaHHI Ha0y-
BalOTh CTaTyCy IapaBepbanbHux. HaltgactoTHimme
3aMIIEHHI0  Ta  TpaHcopMallisaM  MiIIramTh
xoaugikoBaHi rpademu “o, u, a, i”. llomupeHumu
€ BUNAJIKU I'pH 3 rpadyeMamMu, IO CIIOCTEPIraeThes Ha
npuKIanax ‘o, i, y, e, c-, m”. B 0CHOBI Takux Bapia-
TUBHUX MOJIENICH perpe3eHTallil Ha3B JIC)KUTh Mpar-
HEHHS YBHPA3HUTU MPOMYKT, HOr0 HAWBaXKITUBIIIi
CKJIQJIHUKH T4 BCTAHOBUTH MAaKCHUMAIBLHO OJIM3BbKHIA
KOHTAKT 3 pelHIi€HTaMH, aKTUBI3yBaTH iX iHTepec,
320XOTHTH KYIHTH MPOIYKT.

Bomnoyac B JIHTBICTUYHIN IUTOLINHI I[€ CBIIYUTH
PO HU3KY 3MiH, TBOPLSIMH Ta OYECBHIISIMU SIKHX
MH € Ta 3yMOBIIOE TOTpeOy B pO3BOi HOBUX Mapa-
qurM XXI cTomiTTs, cipAMOBaHUX Ha IMOJiacleKTHE
JOCITIDKEHHS MYJIBTUMOMATEHAX TpadeM, JICKCEM Ta
CHUHTAaKCHYHUX KOHCTPYKIiH. Take OayeHHS YMOXK-
JIUBUTH MOPIBHSHHS Ta BUSBICHHS MOTCHIIANY Bep-
OanbHO-HEBepOaTFHIX/TapaBepOaIbHUX 3ac00iB, HA
BiIMIHY BiZi BepOaNbHUX (KIaCHYHHUX rpadeM, JeK-
CeM, CHHTAaKCUYHUX KOHCTPYKIIii).
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