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CrtatTa npucBsiyeHa NiHrBiICTUMHOMY AOCHIOKEHHIO aHTNIOMOBHMUX PeKNaMHUX TEKCTIB Ta croraHiB. Y ctaTTi aHa-
ni3ylTbCA €KCMPECUBHI Ta PO3MOBHI CUHTaKCUYHi KOHCTPYKLIiT, BUKOPUCTAHHS Skux 3b6aravye TEKCT NEBHWUM PiBHEM
eKCMpecuBHOCTI, BUKNUKAE 3aLikaBfeHHsa Y peunnieHTa CKopucTaTucs nocnyraMmu rotento, Wo peknamyeTbes. AKTy-
anbHICTb TEMW JOCNIMKEHHS NONsIrae y TOMy, LWo6 BUSBUTM Ta NPOAEMOHCTPYBaTU OCHOBHI TEHAEHLT 3aCTOCYBaHHS
€KCMpecnBHUX Ta PO3MOBHUX CUHTAKCUYHUX KOHCTPYKLIN Yy aHrMOMOBHOMY peKknaMHOMY TEeKCTi, SKuin [oci 3anuia-
€TbCS He [0 KiHUS AocnigxeHnm Ta nepebyBae y NOCTINHOMY LEHTPI yBarn MOBO3HaBL,iB. Y CTaTTi PO3rNSHYTO NOHATTS
eKcrnpecii Ta eKCNPeCcMBHOCTI, PO3MOBHOT MOBM, @ TAKOX OKPECNEHO 0COBMBOCTI 3aCTOCYBaHHS KOXHOT €KCNPECUBHOT
Ta PO3MOBHOI CUHTAKCUYHOT KOHCTPYKLii. ABTOPOM BiA3Ha4€HO, L0 NOHATTS eKCnpecii Ta eKCNPeCUBHOCTI HE € TOTOX-
HMMM, OCKiNbKM, SIK BBaXkaloTb MOBO3HaBLi, ekcrnpecisa 6e3nocepedHbO NOB’A3aHa 3 MOAAMbLHICTIO Ta KOHKPETHUMM
Cy6’eKTHUMM DOPMaMU CUHTAKCUCY, B TOW Yac K eKCNPEeCUBHICTb BiAHOCUTLCSA A0 KOHKPETHOrO MPUIAOMY MUCEMHOIO
moBneHHs. Ocobnusy yBary npuaineHo peknaMHUM TeKCTam Ta crioraHaM aHrmoMOBHOT TYPUCTUYHOT peKknamMm rotenb-
Horo GisHecy. Y cTaTTi 3a3Ha4aeThbCs, WO Y CTBOPEHHI PEKMAaMHUX TEKCTIB Ta CMOraHiB BaXnMBUM € peTenbHui Biabip
MOBHUX OAMHMLb Pi3HMX PiBHIB, AKi BiANOBiAaTUMYTb rpamMaTUYHiA TOHANbHOCTI BiAMOBIAHO OO KOHKPETHOI KOMYHiKa-
TUBHOI CUTyaUii, Hamipam peknamofasLiB NPeACcTaBUTU CBOT NOCIYrM sikomora eeKTUBHILLE, a TakoxX BigknacTucs
y CBiAOMOCTIi peuunnieHTa. Y TEKCTi AeTanbHO PO3rnsAanTbCa Taki EKCMPECUBHI Ta PO3MOBHI CUHTAKCUYHI KOHCTPYKLi:
NMOBTOP, PUTOPUYHI MUTAHHS, CMIOHYKanbHi pevyeHHsl, iHBEPCiA, He3aKiHYEHICTb BUCMOBMEHHS, GaraTocniBHi AiecniBHi
KOHCTPYKLUiT, (bpa3osi giecnosa. ¥ npoueci aHanisy cta YoTMpHaOUATbLOX PEKNaMHUX TEKCTIiB Ta CIOraHiB BUSIBNEHO
HanbinbLly YacTOTy 3aCTOCYBaHHSI came eKCMPECUBHUX CUHTAKCUYHUX KOHCTPYKUiN. TakMM YMHOM, Big KOPEKTHOro
3aCTOCYBaHHS KOXHOI eKCNPeCuBHOI, Ta PO3MOBHOI CUHTaKCUYHOT KOHCTPYKLii Byae 3anexaTtn eeKkTMBHICTb Clpui-
HATTS peknaMmu ayauTopieto.

KniouyoBi cnoBa: peknama, peknamHWn TEKCT, PEKNaMHUIN CoraH, eKCNPeCuBHI CUHTAKCUYHI KOHCTPYKLii, PO3MOBHI
CUMHTAKCUYHI KOHCTPYKLUIi.

The article is devoted to the linguistic study of the advertising texts and slogans in English. The expressive and collo-
quial syntactic constructions are analysed in the article, the usage of which enriches the text with a certain level of expres-
siveness, arouses the interest of the recipient in using the services of the advertised hotel. The relevance of the research
topic is to identify and demonstrate the main trends in the use of expressive and colloquial syntactic constructions in the
English advertising text which still remains incompletely researched and is in the constant focus of attention of linguists.
The concept of expression and expressiveness, spoken language is examined in the article, and also the features of the
use of each expressive and spoken syntactic structure is outlined. The author noted that the concepts of expression and
expressiveness are not identical, since, according to linguists, expression is directly related to modality and specific subject
forms of syntax, while expressiveness refers to a specific method of written speech. Special attention is paid to the adver-
tising tourist texts and slogans of the hotel business in English. In the article is stated that in the creation of advertising texts
and slogans, it is important to carefully select language units of different levels, which will correspond to the grammatical
tonality in accordance with a specific communicative situation, the intentions of advertisers to present their services as
effectively as possible, as well as to remain in the mind of the recipient. The following expressive and colloquial syntactic
constructions are considered in detail in the text: repetition, rhetorical questions, persuasive sentences, inversion, incom-
pleteness of the statement, multi-word verb constructions, phrasal verbs. In the process of analyzing one hundred fourteen
advertising texts and slogans, the highest frequency of the expressive syntactic constructions usage was revealed. Thus,
the effectiveness of advertising perception by the audience will depend on the correct use of both expressive and colloquial
syntactic constructions.

Key words: advertising, advertising text, advertising slogan, expressive syntactic constructions, colloquial syntactic
constructions.

IlocTanoBka npob6jaemMu. B Hamr yac muTaHHS ~— pekiiamMa BUKOHYE DPO3MAITICTh (DYHKIINA: BUKOHYE
JOCHTIJUKEHHSI E€KCIPECUBHUX Ta PO3MOBHUX CHUH-  POJIb OTYKHOTO MEXaHi3My y cpepi MacoBOi KOMYyHi-
TaKCUYHHUX KOHCTPYKIIH y TEKCTi peKiaMu 3aJdlia-  Kallii, € YaCTHHOI COLIabHOI KYJIBTYPH, 3HAYYIUM
€ThCA JOCI aKTyaJIbHUM. Y Cy9acHOMY CYCIIJIBCTBI  COIIOMIHIBaabHUM (aKTOPOM, IO MIOAHS IO3HAYa-
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€ThCS Ha JIIOACHKIN cBimoMocTi. Uepe3 1ie MuTaHHS
3aCTOCYBaHHs SK €KCIPECUBHHX, TaK 1 PO3MOBHHUX
CHHTAKCHYHUX KOHCTPYKIINA 0a3yeThcs Ha MOTpedi
PEKIaMO/IaBIiB MPEJICTABUTH CBOi MOCIYTH OiIBII
PE3YJIBTaTUBHO 3aBISIKH BIYYHOMY BHUKOPHCTaHHIO
CHUHTAaKCUYHHUX KOHCTPYKLIH Ta THM CaMHM 3ai-
KaBUTH PEIMITIEHTa MOCIyraMH TOTeNo Ta 3amam’
ATaTHUCh.

Mera po0OTH — BHSBHUTH TEHJEHIII 3acCTOCY-
BaHHS PI3HUX TPaAMATUYHUX OJMHHIb CKCIIPECHUB-
HOTO Ta PO3MOBHOI'O CHHTAKCHUCY.

AHaJi3 ocTaHHIX J0c/iIKeHb Ta myOaikamiii.
OTXe, eKCIIPEeCHBHICTh BIJHOCHUTHCSA 10 OCOOIH-
BOCTEH OJMHMIIbF MOBU HE TUBJISIYMCH HA TE, A0 SAKOT
ctepu 3acToCyBaHHS BOHH Halexarb. TepMiH «eKkc-
MPECUBHICTH» BUBYAIOTh B PI3HOMaHITHUX ACIEKTaX,
30KpeMa B JIGKCHUKOJIOTIYHOMY, COLIOJIHTBICTHY-
HOMY, JIIHTBOCTHJIICTHYHOMY, TICHXOJIIHTBICTHYHOMY
Ta iHmMX. [IOHATTS «EKCIPECUBHUIN CHHTAKCHC)
OB’ s13y10Th 3 60 pp. XX cTOMTTS. 31e01IBIIOro HOTOo
3aCTOCYBaHHS 3yMOBJIEHE Oa)kaHHSM MOBO3HABIIiB
OXapaKTepU3yBaTH CHUHTAKCHYHI SIBUIIA MHUCEMHOTO
moBiieHHs. Sk BBaxkae [yiiBantok H., morenep He
ICHY€ €IMHOI 3arajbHOi JYMKH IIOJO TPAKTyBaHHS
KaTeropiii excmpecii Ta €KCIPECHBHOCTI 3arajiom,
TaK i y BUCBITIEHHI mporecy (OopMyBaHHS MOBHOI
ekcnpecii. TakuM YMHOM, iCHY€ BENMKa KUTBKICTh
JIYMOK IIIOJI0 TEPMiHY «EKCIPECUBHICThY [4, 1-2].

ITOHATTS «EKCIIPECUBHMUI CHHTAKCUC» BIEPILE
3arnporonyBaB L. bammi, sxkuil po3miagaB excrpe-
CHUBHICTh HE3MIHHHUM acCIeKTOM OyIb-SKOTO BHCJIOB-
JroBaHHs [4, 2].

Sk BBaxxae A.B. BOBK, BUIIIAIOTH [Ba ITiAXOIU
JI0 aHajIi3y eKCIPECHBHOTO B CHHTAKCHCI. 30Kpema,
y MEPIIOMY ITiIXO0i €KCIIPECisl TICHO MEePEIUTITAETHCSI
3 MOIAJBHICTIO, y JIPYIOMy — 3 iI€HHUM 3ayMOM
cy0’exTHUX (hopM cuHTAKCHCY. OTKe, CHHTaKCHUHI
3aco0M MOJHYIOTH y cO01 BETMKY €KCIIPECHBHY 3/1aT-
HICTb, sIKa TIEPII 32 BCE BUPAXKAETHCS 3aBASKH IX
CIPOMOXKHOCTI CTHIIICTUYHO 3MIHIOBAaTHUCS, BiATBO-
prorouu HalToHIII 3abapBieHHs el [1, 256].

Haifgacrime excnpecito po3nsIiIaloTh SK Kare-
ropiro ceManTHku. Came TOMy Ha TyMKY OLIBIIOCTI
MOBO3HABIIIB, B a()eKTUBHOMY KOMITOHEHTi HE0O-
XiIHO BUOKPEMUTH [Ba 3aBIAHHA: BUSB CyO’ €KTHB-
HOTO CBITY MOBILS Ta 3aCTOCYBaHHS 3aCO0iB MOBU
JUIsl 3NIACHEHHS 0e3I0CepeIHLOTO BILIMBY Ha PElH-
mieHTa [4, 2].

JocmimxeHHsIMI €KCTIPECUBHOTO CHHTAK-
cucy 3aiimanucst Taki jiHrBictn sk H. ['yiiBaHIOK,
C. €pmonenko, H. Jlagmnsak, T. JliBmuip,
JI. M’scusiHkiHa Ta Oararo inmmmx. [Ipore kare-
TOpisi EKCIPECUBHOCTI JOTENEep MiJIsATac JTUCKY-
cii, OCKUIBKY ii MOMHS AOCITIHKYIOTh 3apyOikHI Ta

yKpalHChKi MOBO3HaBIi. Ha mymKy BuIe3ragaHux
JIHTBICTIB, E€KCIPECUBHICTh MOXE OyTH BHpakeHa
yepe3 (OHETHUYHUH, JICKCHYHUNA YU CUHTAKCHYHUMA
piBHi. M. ['mazkoBa, C. €pmonenko Ta O. Marsiiiuyk
3aiiMalOThCS AOCIIHKCHHSIMH E€KCIIPECHBHOTO CHH-
TaKCUCY Ta PO3MISAAAIOTH €KCIIPECHBHUM CHHTAKCHUC
MOBHOIO Ta MOBJIEHHEBOIO Kareropismu. Ha ix mymky,
TEpMiH MOBHOI €KCTpecii € CHHOHIMOM 10 TEpMiHY
«emouiiiHe». OHI JTIHIBICTH TOTPUMYIOTBCS TYMKH,
10 €KCIPECisi Ta eMOIIHHICTh € TOTOXHUMHM TOHST-
TSAMH, TIPOTE, IHIII PO3MUIAIOTH IIi JIBA ITOHSTTS.
KiTt090BOO BiIMIHHICTIO TTOHATH «EMOIIisH» Ta «EKC-
Mpecish» € Te, M0 eMOII0 TPAKTYIOTh SK «IIOPHB
IyLIi», B TOH Yac K eKCHpecisi Mae 4iTKO 0OrpyHTO-
BaHy NPUPOIY € BaroMoro Ul JIOJMHU Yepe3 ypis-
HOMAaHITHEHHsI TEKCTY TIEBHUMH 3aco0aMu MOBH [4,
2-3].

3’ACOBYIOYH CTAaHOBUINE EKCIPECUBHOI CHHTAK-
CHUYHOI KOHCTPYKLil y TEKCTi, HaiJacTille IMOCH-
JIAIOThCSI HA JIBI OIIIHKH: MParMaTHKO-CTUIICTUYHY,
CTPSIMOBaHY Ha YITKICTb Ta KOHKPETHHH PE3yJbTar,
Ta (opMalbHUM, HAIllICHUI Ha MepeBa)KaHHS CHH-
TaKCHYHOTO po3wieHyBaHHA. s Toro, mo0 BHpa-
3UTH CTPYKTYPHO EKCIIPECit0, HEOOXiTHO 3PYIIUTH
3 MicLs 3MICTOBE SIIPO KOHCTPYKLIi y HecmoaiBaHe
MOJIOKEHHS. TakuM YHHOM, EKCIIPECHBHI CHHTAaK-
CHYHI KOHCTPYKIiT BBOXKAIOTHCS 3arajlbHIMHU KOMITO-
HEHTaMHU CTBOPEHHS OyIb-sKOTO Tekcty [1, 257].

ExcripecuBHICTD SIK MEBHUI IPHIAOM MTHCEMHOTO
MOBJICHHSI TIPOHHM3aHHUN 3HAYYIIMMU KOHCTPYKTHB-
HUMH 3MiHaMH. 30KpeMa, EKCIPECHUBHHUH CHHTAaK-
CHC MOEJHY€E B co0i 3aco0M 3MiHU OyTOBH PEYCHHS
HE JIMINE 3aiJIs1 MOCHJICHHS YiTKOCTI IpaMaTHUYHUX
CTPYKTYp, ane ¥ mis Tpancdopmarii ix Ha cTHITiC-
TUYHI 3aco0u. J[0 TakuX KOHCTPYKIiH MOXEMO BiJl-
HECTH TOBTOp, PUTOPWUYHI NHTAHHS, CIOHYKAJIbHI
pedeHHs, iHBepcis [4, 3].

om0 po3MOBHOTO CHHTAKCHCY, TO TIMTAHHS PO3-
MOBHOT MOBH BC€ III€ 3aJIMIIAETHCS aKTyallbHUM JUIS
MPOBEICHHS JTIHTBICTUYHHX JOCTiKeHb. Let dheHo-
MEH € Haa3BHYaliHO OararoMaHITHUM Ta II€BHUM,
OCKIJIbKH € OCHOBOIO, Ha sIKiii BUOYIOBY€ETHCS TEKCT.
Croromui sik BBaxkae T. M. [laHkeBWY, pPO3MOBHA
MOBa HE OOMEKY€EThCS JIUIIEC YCHOK KOMYHIKAIIIETO,
ii 3aco0u Bce dYacTile 3aCTOCOBYIOTHCSA y Pi3HUX
¢yHKIiOHANBHUX CcTHsAX. OcoOnMBO MOXHa TPO-
CITIIKyBaTH 9acTe 3aCTOCYBaHHs MPUHOMIB PO3MOB-
HOTO CTWIIIO y TekcTax peknamu. Lo0 peknmamHi
TEKCTU MPHUBEPTalIM yBary MOTEHUIiHHOI ayauTopii,
peKJIaMO/IaBIli HaMararThcs CPOpPMyBaTH y iX CBi-
JIOMOCT1 IYMKYy HIOAO MPHPOTHOTO TIPOIECY APYK-
HBOI KOMYHIKaiii 3 axpecaroM. [[ist BTiIEHHS IHOTO
3aJlyMy aKTHBHO 3aCTOCOBYIOThCS TaKi MOBHI 3aCO0HU
SK CHPOILEHHS Ta CKOPOUYCHHS, BUPAXKEHI Yepes3 Mpo-

105



Bunyck 34 Tom 1

CTi pedYeHHs, He3aKIHYCHICTh BHUCJIOBJICHHS, Oararo-
CIIBHI Ji€CHiBHI KOHCTPYKIIii, ¢ppa3oBi maiecioBa [2,
294-295].

IMocranoBka 3aBaanns. Lle gocaimkeHHs 30ce-
pelbKeHe Ha TPOBENEHHI IMOPIBHSIIBHOTO aHali3y
3aCTOCYBaHHS JIBOX TEKCTOBHX KaTETOpiii — eKcrpe-
CUBHOI Ta po3MOBHOI. MeTa Joc.iIzkeHHA nependa-
Yyae€ BHPillIeHHS! KiJIbKOX 3aB1aHb:

— OKPECITUTH OCOOJIMBOCTI 3aCTOCYBaHHS €KC-
NPECUBHUX Ta PO3MOBHHUX KOHCTPYKLIH y TEKCTi
pexamuy;

— BUSIBUTH TEHJCHIIT 3aCTOCYBaHHS CHHTaKCHY-
HUX KOHCTPYKIIiil ABOX KaTeropii, MpoBiBIIH AETaIb-
HAW TIOPIBHSJIBHUN aHalli3 Ha OCHOBI KUTBKICHHX
JaHUX.

OCHOBHMMH METOJAaMH HAIIOTO IOCIiIKSHHS
€ OMUCOBUI METOA — Uil OKPECJICHHS MOHATH €KC-
MPECUBHOTO Ta PO3MOBHOTO CHHTAKCHCY, METOI
MOPIBHAHHSA — JUISl 3[1HCHEHHS MOPIBHUIBHOTO aHa-
73y 3aCTOCYBaHHS EKCIPECHUBHHMX Ta PO3MOBHUX
CHUHTAaKCUYHHUX KOHCTPYKLIH Yy PEKIaMHOMY TEKCTi,
Ta METOA y3araJlbHEHHA — JJIS MiAOUTTA HiACYMKY
OTPUMaHHX Pe3yJbTaTIB.

MarepiaioM JIOCIHIIDKEHHSI CIYyTyBaB KOPIyC i3
CTa YOTHPHAIISITHOX PEKIAMHUX TEKCTIB Ta CJIO-
raHiB B3ATUX i3 XypHaniB Travel+Leisure mepiomy
2021-2023 pokis; Hotels Resorts mepiomay 2023 poxky,
Opomryp nepioxy 2021-2023 pokis: A smart sense of
hospitality. 7 apple hotels brochure [5]; The Hotel
Landing meeting brochure [13]; The Hoxton Rome
Brochure [14]; Morgans Originals. Brand Immersion

Brochure [15] Ta BeGcaiitiB https://rankfame.com/
hotel-slogans/  [8];  https://idealwrite.com/hotel-
slogans/ [9] Ta https://www.soocial.com/hotel-
slogans/ [12]; https://www.starterstory.com/hotels-
business-slogans [6]; https://www.nichepursuits.
com/hotel-slogan-ideas/ [11].

Buxiaa ocHOBHOT0 MaTepiaJy. Y CTarTi po3mis-
HYTO 0COOJIMBOCTI BUKOPUCTAHHS TIOBTOPIB, 30KpeMa
JIEKCUYHOTO T4 CHHOHIMIYHOTO. 3TiHO 3 MOINISIaMHU
T. JliBmuIe, 3a JOMOMOTOK JIEKCUYHOTO TOBTOPY
BiZIOYBa€cThCSl TOBTOPHE 3BEpHEHHS A0 iH(popmarii
yepe3 TomnepeaHi cioBa abo X ClIoBa, IO € CKIaj-
HUKaMH OJHI€l cIoBOTBipHOI mapammrmu [3, 402],
Hanpuknan: “A home to write home about” [22,
9], “A home away from home, perfect for every
member of the family” [12]; “Five-star quality in
a hotel of four stars”[8]; “Its all about location,
location, location”[8]; “Family Time, Quality Time”
[11]; “A World of Calm, A World of Care” [11];
“A Symphony of Love, a Symphony of Stay” [11];
“Honeymoon Perfection, Honeymoon Memories”
[11]; “Your Host from Coast to Coast” [11]. llono
CHHOHIMIYHOTO ITOBTOPY, TO HOTO 3aCTOCYBaHHs 30a-
ragye peKkjJaMHHUH TEKCT OiIBIIOI0 eKCIIPECHUBHICTIO.
Sk BBaxkae JI. M’sicHSHKIHA, OJHMM 13 HaHOUIBII
BKHMBAaHHUX THIIIB TaKOTO MOBTOPY Yy PeKyiami BimHO-
caATh aHaopy, AKa MOJSIrae y MOBTOPSHHI OJTHAKO-
BUX CKJIaJIOBUX MOBHU Ha IOYATKy KOXHOTO PsJIKa,
ctpodu abo abdzany [3, 401]: “We're expanding our
world so you can expand yours” [21, 67] Ta iHmI
(muB. Jomatok 1).

Ilpuxnaou 3acmocyeanns CUuHOHIMIYHO20 HOemMOpY: aHagopu

“Stay Inspired, Stay at the Art Hotel” [8].

“Be Our Guest, Be The Best” [12], “Beyond Luxury. Beyond Expectation” [12], “Every Guest. Every Time. Exceptional”
[12]; “Friendly. Eco-Friendly” [8]; “Best services, the Best place” [8]; “Beautiful people, beautiful hotels and lovely
choices” [8]; “Twice the comfort, twice the value, twice the Hotel” [8]; “Whatever you want. Whoever you are” [8];
“Good food, good sleep, great life” [8]; “Go happy. Go anywhere. Stay here” [8]; “Conquer the Mountains, Conquer
Your Soul” [8]; “Elevate Your Stay, Elevate Your Life” [8]; “Chic Living, Chic Stays” [8]; “Every Detail, Every Stay,
Pure Luxury” [8]; “Impeccable Luxury, Impeccable Memories™ [8]; “Exceptional Comfort, Exceptional Luxury” [8];

Hooamox 1

Ha migcraBi gaHuX, MOXKEMO CTBEPIKYBATH, IO

y PpEeKIaMHUX TEKCTaX TOTENBHOro Oi3Hecy 3Hau-
HOIO MIpOI0 BUKOPHCTOBYIOTHCSI CHHOMIYHI TIOBTOPH,
30KpeMa, y CIMHaIISATHOX TEKCTax Ta CJIOoraHax, rapa-
METPH 3aCTOCYBaHHSI K01 CBiTYaTh PO Te, M0 aKIIeH-
TYETBCS yBara peluinieHTa Ha TOJIOBHIH iei pekiamu,
pEeKJIAaMHUI TEKCT HaIiNs€ThCS OUIBIIMM CTyIEHEM
BHPA3HOCTi, 1 TaKUM UYHWHOM peasli30ByBaTUMETHCS
OCHOBHA (DYHKIIiSl pEKIIAMHOTO TEKCTY — MEepPEKOHATH
pelHMITieHTa 3yMUHATHUCS B TOTEIT, [0 PEKIAMY€ETHCA.

3a3Ha4MMO TaKOX, IO B peKJIaMi rOTeIbHOTO
0i3Hecy mepeBaXkae 3aCTOCYBAHHS PHUTOPHUIHHUX
MUTATBHUX PEYCHb, IO MICTATh Y CBOIH OCHOBI
TBEpJUKECHHS YW 3allepedyeHHs Ta nepeadadaroTh
BiANoBiAb. Po3risiHEMO HACTYIHI peKIaMHi MpHU-
knanu: “Can three new boutique hotels serve
as templates for turning town of Bacalar—and
its iconic lake—into Mexico’s most responsible
tourism destination”? [19, 155]; “Where can
you find paradise?” [16, 22] Ta iHmi (auB.
Jonatok 2).
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Ilpuknaou 3acmocy8anHs pumopuUdHUX RUMATLHUX PeUeHb

“What’s Better Than The Suite Life?” [18, 67]; “Do you need a chilled weekend?” [8]; “Are you worried about spending
your leisure time?? Try us!!” [8]; “Mood for a quick break from your monotonous lifestyle?” [8]; “Bored with the same
hotel? Why not try a different one!” [8]; “Want your dream anniversary? Why not choose us?” [9]; “Hosting a meeting
or event? From pitches and press launches to private dinners and parties, The Apartment is a space to make your own”
[14, 16]; “Ready to up-level your vacation? We are too” [10, 4]; “Do you love to travel? You will surely love us..” [8];

“Mood for a quick break from your monotonous lifestyle?” [8].

MMooamok 2
3BaKarouM Ha pe3yNbTaTH, PUTOPHUYHI MHUTAJIbHI
pPEUYCHHSL 3YCTPIYalOThCS y JBaHAIUATHOX PEKIIaM-
HUX TeKCTax Ta cjoraHax. Kepyroounch 3a3Haue-
HUMH JITaHHUMH, 3aCTOCYBaHHS PUTOPHUYHHUX MHUTAIb-
HUX PEUYEHb, K MU BBaKAEMO, CBIIUMUTH IIPO TE, L0
peKIaMO/IaBIli MParHyTh JOCATHYTH edekty Oe3mo-
CEpEeHBOTrO CHIUIKYBaHHS 3 PELMIIIEHTOM Ta JONAT-
KOBO CIPUATHUMYTh NPUBEPHEHHIO YBaru A0 IMOCIYT
TOTEJIIO, 10 PEKIIAMY€EThCS.

KpiM TOro, y TeKcTax peKJIaMH TpParuisieThes
3actocyBaHHs iHBepcii. [HBepcis, Ha aymKy [>xoHa
KamnoHa, BBaKA€ThCSl 3aMIHOIO 3BHYHOTO TMOPSIKY
CJIIB y PEYCHHI HA HE3BUYHMU JUISl TOTO, 1100 JOCHT-
HYTH KOMYHIKaTUBHOI MeTH, a came sl 30cepe-
JOKCHHST YBAard 3aBJSIKH BIAJIOMY Ta HEOPAWHAPHOMY
BHpakeHHIO cymkeHHs [7, 170], manpukmnan: “Iconic
and elegant, The Langham, Boston, has treated guests
for years to genuine five-star service and a refined
sense of tradition” [18, 100]ra iammi (nuB. donarok 3).

Ilpuxnaou 3acmocyeanns ineepcii

“Perched on a dramatic cliff overlooking pink sand and turquoise water, this heaven for the senses includes colonial-
styled suits with lush gardens, private pools, rooftop terraces, and several eateries, including the highly rated Zen
Restaurant” [22, 74]; “Renowned for its timeless elegance and effortless style, Corinthia London invites you to escape
the everyday with a stay in its gorgeous city-center getaway” [22, 136]; “Amid the silence and solitude, it’s hard to
believe all the action of Paws Up ranch—including wrangling cattle and riding AT Vs—is just a short drive away” [21,
29]; “Boasting spaciousaccommodations, bespoke amenities, and thoughtful details that make every stay feel like a
personalized escape” [21, 68]; “Varying in space and ambience, each of these rooms is furnished with modern amenities
and is complete value-for-money for the modern travellers”; [5, 12]; BOASTING AN EFFORTLESS blend of timeless
elegance and relaxed sophistication, San Ysidro Ranch welcomes guests to an exclusive enclave, where nostalgia,
romance, and legend intertwine” [17, 92]; “Updated with a chic edge of its very own, The Biltmore is for those seeking
elegant adventures beautifully wrapped in a level of a personalized service and attention to detail not typically found in
resorts of this size” [10, 33].

Hooamox 3

3 BUKJIAJCHOTO BUIIEC BUIUIMBAE, IO IHBEPCIs
3aCTOCOBYETHCS PiAIIE HIXK 1HII €KCIIPECHBHI KOH-
CTPYKIIii, pO3MVISIHYTI BHIE. BiAmoBiaHO 10 HAIOTO
aHayji3zy, IHBepCii TMepeBakae JHIIEe y BOCHMH
PEKIaMHUX TEKCTaX, 10 3HAYHOKO MipOFO OB’ I3aHO
3 THM, IO YISl TOTO, 100 HATOJIOCUTH Ha OCHOBHUX
repeBarax roTello Ta THM CaMHUM 3al[iKaBUTH PeI-
MMEATa JAaHUM TOTEJIeM, MOTPIOHO HITKO BOJIOITH

3aciayroByroTh Ha yBary U 1HII CHHTaKCHYHI
KOHCTPYKIIii — CHOHYKajJbHi pedeHHs. IXx Haifdac-
Tillle BUKOPUCTOBYIOTh 3 METOIO MEPEKOHATH Pelu-
MiEHTa CKOPHUCTATUCS TIEBHUM BHJIOM TOCHyT: Enjoy
the views from your spacious guest room or suite,
as well as from the stylish Travelle restaurant and
elegant Pavilion, where the signature Langham
Afternoon Tea is served” [22, 35]; “Experience an
unforgettable getaway as you unwind at the beautiful

island oasis, The Aruba Marriot Resort and Stellaris
Casino” [22, 134] Ta iami (nuB. JJonarox 4 ).

TEXHIKOIO i1 3aCTOCYBaHHS, IO € HE 3aBXKIU JIETKO
3poOUTH.

Hpuwzadu 3acmocCy6aHHA CROHYKAJIbHUX peYeHb

“Make yourself at home in the heart of London at this sublime 283-room hotel, situated just moments from Trafalgar
Square, the Thames, and Buckingham Palace” [22, 136]; “Delight your senses on the spectacular Riviera Maya and
discover well-being at the beachfront Sensira Resort & Spa” [21, 94]; "Get Further Away” [9]; “Find Your Freedom!”
[9]; “Experience the passion of hospitality” [9]; “Discover a hotel that defines a new dimension of luxury” [9]; “Think
beyond expectation” [9]; “Experience lifetime happiness” [9]; “Make yourself at home” [8]; “Rediscover the lost
serenity within you at our place” [9]; “Do pay a visit to paradise!” [9]; “Try us for the best” [9]; “Choose a hotel
that is according to your standards” [9]; “Take only pleasant memories when arriving with great expectations” [5,
5]; “Enjoy breakfast, lunch and dinner at our in-house restaurant, or take advantage of room service as a hotel or spa
guest!” [13, 2]; “Come, let this special destination enliven your senses” [17, 46].
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JHooamox 4
BiamoBimHO 10 MaHWX HAIIOTO aHAII3Y, CIOHY-
KallbHI pEeYeHHs 3aCTOCOBYIOTHCS Y BICIMHAIIATH
PEKIaMHHX TEKCTaX, 0 CBIAYUTH IIPO 3a0e3MedeHHs
PEKIAMHOTO TEKCTY BHCOKHM DIBHEM EKCIPECHUB-
HOCTI. 3 X JIOTIOMOTOI0 SIK MM BB2)KAEMO, PEKIaMO-
Jalll peKiiaMy He HaKa3yioTh, a MPOIIOHYIOTh, CIIOHY-
KaroTh, BUCJIOBITIOIOTH CBOE TIOOAXKaHHS 70 ajpecara
3aBIIKH TaKUM JECIOBAM SIK «HACOJOIKYHCS,
«IIOYYyBAMCA SIK BIOMAY, «TOCIII Ta 1HIII.
Po3risiHeMO HaoCTaHOK 1€ OJHY EKCIPECHUBHY
CHUHTaKCHYHY KOHCTPYKIII0 — MapUesboBaHi KOH-
cTpykuii. Haltgacrimre X BUKOPHUCTOBYIOTH Y TEKCTaX
PpeKIIaM¥ 33T 3A1MCHEHHS MPSIMOTO BILUIMBY Ha PETin-
M€HTA, 3aBISIKH PO3MIIIEHHIO ABOX 1 Oinbine dpa3s,
peYeHB TOps, CXOXKHX 332 OyTOBOIO Ta 3HAYCHHSM,
10 BPIBHOBaXYIOTh OJIMH OHOTO. TakuM YHMHOM, MU
BB2)KAEMO, 10 3aBASKM TaKMM KOHCTPYKIISIM pO3-
KPUBAEThCS BCS CYTh PEKJIIAMHOTO IOBIJOMIICHHS,
1 TAKMM YHHOM TPHUBEPTAETHCS yBara MOTEHIIIHHOTO
peuurmienTa, Hanpuknan: “Stay. Savor. Repeat” [12];
“Dream. Discover. Dwell.” [12]; “Travel The World.
Stay With Us” [12]; “Relax. Refresh” [8]; “Stay.

Buoy. Invigorate” [8]; “Relax. Rejuvenate. Repeat;
[11]; “Ready. Set. Relax” [10, 1]; “Go. Here. Now”
[10, 6]; “Embassy Suites. Twice the Hotel” [8]; “You
do your thing. Leave the rest to us” [8]; “Whatever
you want. Whoever you are” [8]. BiamosigHo mo
JMOCITIDKEHUX JaHUX TapIieboBaHi KOHCTPYKIIII Tpa-
TUISTIOTBCSL TIE PiJIIIe, JIUIIE Y OAWHAMISATH PEeKIIaM-
HHUX TEKCTAX, 10 MOSICHIOETHCS CKIIAHICTIO X 3aCTO-
CYBaHHS Ta iHTepIpeTaii.

Mu mmOOoKo TepeKoHaHi, 0 He JIMIIE eKCIpe-
CHBHI CHHTaKCHYHI KOHCTPYKUii BiJirparoTh BaxK-
JIUBY POJIb Y PEKIIAMHOMY TEKCTI. ICHY€E Takok AyMKa
npo Te, 10 PO3MOBHAM CHHTAKCHYHHM KOHCTPYKILis
BiJIBOMUTHCS] TAKOXK TEBHE MICIE ¥ TEKCTI pPeKIIaMHu.
30Kkpema K, KOJIM TOBOPUMO TIPO PO3MOBHI KOHCTPYK-
1ii, TO MU MaEMO HaiyacTillle CrpaBy 3 He3aKiHue-
HUMH pEUYCHHSIMH. Bimomo, mo B OLIBIIOCTI TaKUX
peYeHb TpOMymeHnd abo migMeT, ado TPHUCYIOK,
MpOTe, Ha Hally AYMKY, 3aBISKH BIJICyTHOCTI OTHOTO
i3 YJICHIB PEYCHHS, PEKJIAMHUIl CIIOTaH HE BTPATHTH
CBOE€1 eMOIIiifHOT 3a0apBIIeHOCTI, Hanpukiaa: “‘Made
New. For you” [20, 55]; “So close. A world away”
[19, 108 ] ta inmi (nuB. onarok 5).

Ilpuxnadu 3acmocysanns ne3aKkiHyeHux peyens

“Fifty Hotels. Twenty-Two Countries. One Philosophy” [ 9]; An ideal world. If only for a night” [8]; “Days Inn. There
you go”’; [8] “Luxury. Redefined” [9]; “A new world. Discover it” [9]; “Everything. Right, where you need it” [9];
Start here. New Living” [9]; “Because it suits your personality and choice” [9]; “Take It From Us. You're In Good

Hands” [9],; “Eco-Friendly Elegance. Always” [9]; “All-Inclusive. All About You” [9].

Hooamoxk 5
B mporeci anamizy, Mu JIHIIIN BHCHOBKY, IO
JUIIe Y TPUHAAUATHA PEKIAMHHUX TEKCTaxX MPOCia-
KOBYETHCS 3aCTOCYBAaHHS HE3aKIHYEHUX PEYeHb, IO
BUIUIMBAE 3 TOro (hakTy, L0 CyThb HE3aKIHYEHOTO
BHCIJIOBIIIOBAaHHA YacTO CKIAJHO 3pO3YyMiTH, OCO-
OJMBO KON MOBa HJe NMPO PEKIaMHHI TEKCT, Bill
3aCTOCYBaHHS SKHX Oyle 3aJIeKaTH UM PEIHITIEHT
3pO3yMi€ 3MICT TTOBIJOMJICHHS Ta YN CKOPHCTAETHCS
MIOCIIyTaMt PEeKJIAMOBAHOTO TOTEITIO.
Posmisimaroun mUTaHHS aKTyallbHOCTI 3aCTOCY-
BaHHS PO3MOBHUX CHHTAaKCUYHUX KOHCTPYKIIiH,
BXJIUBO 3a3HAYUTH TAKOXK 1 OCOOJIMBOCTI BHKO-

pUcTaHHs 0araTOCHiBHHMX Hi€CIiBHHX KOHCTPYK-
i, B OCHOBY SIKUX BXOIATH JI€CIIOBA 3 IIMPO-
KUM 3HadeHHsAM (to have, to take, to give, to do,
to make) ¥ iMeHHWKa 3 HEO3HAYECHUM apPTUKIEM
[2, 294-295]. PosmnsiHeMO HAacTylHI peKJIaMHi
npuknanu: “Come dinnertime, take an epicurean
journey through the hotel’s Italian restaurant,
speakeasy, and lobby bar, or treat yourself to the
ultimate hotel indulgence: order in-room dining
and watch a movie on a 50-inch flatscreen TV [21,
89]; “Take a break at Anda Spa and find harmony
for mind, body, and spirit” [19, 89] Ta inmi (nus.
Honatoxk 6).

Ilpuknaou 3acmocyeanna dazamociienux OiecieHuUX KOHCMPYKUiil

“It’s not easy for a newcomer to make an impact on Italy s Amalfi Coast, an area known for iconic hotels that date back
to the 1960s era of La Dolce Vita” [19, 30]; “We try to make your soul happy” [8]; “Take It From Us. You re In Good
Hands” [8]; “We try to make your soul happy” [8]; “Take me to heaven” [12]; “We take care of you” [8]; “A great
way to take a break” [8]; Enjoy breakfast, lunch and dinner at our in-house restaurant, or take advantage of room
service as a hotel or spa guest!” [13, 2]; We make sure you have everything you need, but nothing you dont, enabling
us to keep prices accessible without compromising on the things that matter” [14, 8], “We take inspiration from our
neighbourhoods, with work on show from local artists and makers” [14, 9]; “It’s a space to make your own” [14, 10];
“Day or night, take over the whole space or just one room. Then dress it up or down to make it personal, memorable
and exclusively yours” [14, 10].
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JHooamoxk 6

IIpote B mporieci HAMIOTO aHAJi3y MH MPOCIIJI-
KyBaJlH 3aCTOCyBaHHA came fieciiB make Ta take
y YOTHPHAMIATH PEKIAMHUX TeKcTax. Sk MU BBa-
KaeMo, MapaMeTpH iX 3acTOCYBaHHS BKa3ylOTb Ha
OakaHHS PEKJIAMOJIABLIB YPi3HOMaHITHUTH PeKJam-
HUI TEKCT yCIM CHEKTPOM MOXKIUBHX JIIECHTIB, 3aB-
JISTKY SIKAUM TEKCT 3BY9JaTHME OLTBII TIEPEKOHIHMBIIIIE
Ta TPaBAOMOIOHIIIE TS PEIHITIEHTA.

HacamkiHellb BaKJTHBO HArOJIOCHTH HA TCHICH-
1ii 10 3acTOCYBaHHS Y TEKCTi pekiamu (ppa3oBux
II€CIiB 3aMICTh CHHOHIMIYHHUX IM OZHOCKJIaJHHUX
JIEKCUYHUX OJMHHIb Ta 3HAYCHHS SIKOTO MOXHAa

30arHyTH JHIIe B MEBHOMY KOHTEKCTi. B mporeci
aHaJli3y MU TPOCHIIKYBaJIH 3aCTOCYBaHHS TaKHX
JUECIIB Y OMWHAANATH PEKITAMHUX TEKCTaxX, HAMPH-
knan: “At Grana, ask for the corner banquette to
take in the grandeur of the entire room, or sit on
the balcony to look down on the original terrazzo
floors, magnificent chandeliers, and specially
commissioned Liberty head sculpture” [16, 100];
“The property’s common areas are only for guests—
unlike at a typical hotel-so there’s plenty of room
to catch up over coffee or cocktails from the honor
bar before hitting the town” [20, 61] Ta inmi (auB.
Homarox 7).

Ilpuknaou 3acmocysanns gpazosux diecnie

“Start your day with breakfast and breathtaking views before setting out to explore the city with curated experiences,
from touring the old city in a tuk tuk to visiting museums” [21, 95]; “The hotels exclusive Michelin-starred restaurant,
The White Room, serves up exquisite culinary experiences” [22, 138]; “Check into another world” [8]; “Catch up on
the good life” [8]; “Let’s warm you up with adventure” [9]; “Come in and see happiness” [9]; “Take out one room or
hire the whole space exclusively. It s fully flexible to your needs” [14, 16]; “Enjoy in our relaxed café or on the outdoor
terrace where you can soak up those Italian rays” [14, 27]; “This is a place to set things in motion, not just go through

the motions” [15, 3].

Hooamox 7

Ha mamy mymKy, iX 3acToCyBaHHS B TEKCTI
peKJIaMH TIOB’si3aHE 3 OakKaHHIM PEKIaMOJABIIIB
HAaroJIOCUTH Ha OCHOBHHX TIepeBarax KOHKPETHOTO
TOTENI0 Ta 3aBASKH IX BUKOPHUCTAHHIO HAIUTATH
TEKCT OLIBIIIOI0 EKCTIPECUBHICTIO.

BucHoOBKH Ta nmepcneKTUBH MOAAJIbIIUX A0CTi-
nxkeHsb. [lizcyMoByrour Bce cKa3aHe BHUIIE, MOKEMO
CTBEPIKYBATH, 110 PIBEHHb EKCIIPECHBHOCTI PEKJIaM-
HOTO TEKCTy Oyae 3ajeKaTH BiJi MOBHUX OIWHHIIb
pi3HUX piBHIB. B mponeci mpoBeneHHS NOPIBHSIb-
HOTO aHaji3y ABOX HECXOKMX MiX COOOI0 TEKCTO-
BUX KaTeropiil eKCIpecHBHOTO Ta PO3MOBHOTO CHH-
TaKCHCY, HA OCHOBI KUIBKICHHX IaHWX MH IUATIUIHA
BHCHOBKY, III0 V PEKIAMHUAX TYPUCTHYHHX TEKCTax
rOTeNBHOTO Oi3HECY cepell CIMIIECATH I SITH TEKCTiB
KaTeropii eKCIPECHUBHOTO CHHTAKCHCY Ta TPHIISATH
JIeB’ITH TEKCTIB KaTeropii pO3BMOBHOTO CHHTAKCHCY,

EKCTIPECHBHI CHHTAaKCHYHI KOHCTPYKIII Tparuis-
IOThCS YACTillle, IO SK MH BBa)KAEMO, 3YMOBIICHO
Oa’kaHHSIM PEKIJIAMOJABIIB YTBEPAUTH B CBIIOMOCTI
peLHUITiEHTA MEPEeBaru roTemro, Ta 3aBASKH OibIIOMY
CTYINEHIO EKCIIPECUBHOCTI PEKIAMHOTO IOBiJOM-
JICHHS 3araM’ ITaTUCh.

TTomameilie HOCHIDKEHHS OCHOBHHX TEHICHIIN
3aCTOCYBAaHHS CKCIIPECHBHUX 1 PO3MOBHHMX CHHTAK-
CUYHUX TIPAMATHYHUX KOHCTPYKIH y TEKCTI aHIIo-
MOBHOI TYpHUCTHYHOI pEKJIaMHd TOTEIBHOTO Oi3Hecy
Oyne Ga3yBarucsi Ha OUThINI 0a3i PeKIIaMHHUX TEKCTiB
Ta CJIOraHiB 1 OyJie CIIpsIMOBaHe Ha MiTBEPPKSHHS YU
CIPOCTYBaHHs BUCHOBKIB, SIKMX MU JIHIIUTH B I[bOMY
aHayti3i. BBakaemo, 1110 3aBISIKM 3aCTOCYBAHHIO SIK €KC-
MPECUBHUX TaK i PO3MOBHUX CHHTAKCUYHHUX KOHCTPYK-
Iilf, peKJIaMHUH TEKCT OyJIe BHUTSTUCS 3-TIOMIX 1HITIX
THUITIB TEKCTy Ta NPHUBEpPTaTHME YBary MOTEHIIHHOI
ayITOPIT 710 TOTEIBHUX TOCIIYT, 10 PEKIaMYyFOThCS.
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