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O0OKMOp inoN02IYHUX HAYK,

npogecop xagedpu npurkiaonoi rinegicmuxu
Bonuncvkozo nayionanvnozco ynieepcumemy
imeni Jleci Ykpainku

CraTTio NpUCBAYEHO OOCRIAKEHHIO Cy4acHWUX aHrNOMOBHWUX Ha3B MPOAYKTIB XapyyBaHHSA 3 ypaxyBaHHAM MynbTU-
MoAanbHUX BEKTOpIB AocnigxeHHs. Kopnyc intocTpaTtBHOro marepiany CBigyMTb, WO Cy4acHi KOMYHIKaHTX NOCnyrosy-
0TbCS He nuLle BepbanbHUMK 3acobamu, ane 1 LWUPOKMM cnekTpom HeBepbanbHKX Ta napasepbanbHuX oguHuub. [po-
AEMOHCTPOBaHO, Lo HeBepbanbHi Ta napaBepbanbHi CKNagHWKM € NOBHOUIHHUMUK eNleMeHTaMu, SKi 34aTHi 3amilyBaTu
nepeBaxHO rpademm “i, o, u, a”, abo iHTerpyBatucs go ix cknagy. ObrpyHTOBaHO, WO HeBepbanbHi 3acobu He nocTyna-
l0TbCs BepbanbHUM eKBiBaneHTaMm, a HaBnaku, CNPUSAOTb 3HAYHO LLIBMALIOMY CNPUAHATTIO, @ BigTaK i 3anam’AToBYBaHHIO,
OCKiNbKM MigcunioTb 3MICT NOBIAOMNIOBAHOTO.

[oseneHo, Wo npeacTaBneHi MynsTuMoaarnbHi TIEKCEMU Ta CUHTAKCUYHI KOHCTPYKLiT BapiaTMBHI B NnaHi KinbkiCHOro
HanoBHEHHA Ta TBOPEHHS. Mpouec 3amilleHHsa rpadeM, abo ix YacTuH BiabyBaeTbCs 3a paxyHOK 3anyyYeHHs CKrnagHu-
KiB, SIKi BXOASATb A0 Cknagy NpoaykTy, abo 3a paxyHok AndepeHLinHuxX 03HaK peknamoBaHoro 6peHay. OkpecneHo, Lo
Ha BigMiHy Big TpaguuinHux BepbanbHUX Nekcem, MynsTUMoAarnbHi Hapasi He MakTb yCTaneHux npasus, BiANOBIOHO
00 Akux BiAByBaeTbCa iX TBOPEHHS, WKNMPYBaHHA Ta AewmndpyBaHHa. Ha BigMiHY Bif, iCHYIOUMX 3aranbHONPUAHATMX
cTparterii NobyaoBM KNMAaCUYHMX aHINIOMOBHMX NEKCEM, MyNbTMMOAAsbHI MaroTb AOBiINbHY OyAOBY Ta HEMiMITOBaHWM
KinbKicHMI cknag.

Y po6oTi NnpoaeMoHCTPOBAHO pi3Hi kombiHaLil y Sknx noegHaHo BepbanbHi Ta HeBepbanbHi 3acobu ogHoyacHo. Haro-
NoLeHo, Wo moaudikaLii TpaguUinHMX Nekcem BiabyBaloTbCA AK 3 OAHIEI0 OAMHULEID, TaK i 3 Kinbkoma abo 3 yCielo nek-
Cemoto ogHo4acHo. BectaHoBneHo, Wwo nobip 3amilleHnx enemeHTiB BiAnoBigae KOHLENLii KOMNaHii, Linsm, ski BoHa nepe-
crnigye.

Mo3uuitotoun peknamoBaHi NPOAYKTU XapyyBaHHS, NpodyueHTaM BAAETbCA HAronocuUTU Ha TOMY CKINafHWUKOBI, SKWUI
€ iHTerpanbHUM Yy NpoLeci BUrOTOBREHHS, abo X anentoBaTi Ao nonynspHoro TpeHay XX| cToniTTa — 340poBOro xapyy-
BaHHA. B okpemunx Bunagkax, peknamytodm nonynsipHy iy 3i CNeKTPy HEKOPUCHOI aKUEHTYHOTb yBary Ha NiknyBaHHi npo
KnieHTa 3a paxyHOK NOKpaLLeHHS CMaKOBWX BACTUBOCTEN Ta 3HUXKEHHS BMICTY XUPIB i Kanopin.

Knio4oBi cnoBa: MynsTMMoganbHiCTb, KOHCTPYKLIS, rpadema, BepbanbHui, HeBepbanbHum, 3acobu.

This article is devoted to the study of modern English-language food names in terms of what they illustrate for the
purposes of research into multimodal vectors. On the basis of the corpus of illustrative material which was selected, it is
evident that modern content producers use a wide range of non-verbal and paraverbal units, as well as traditional verbal
devices. In this paper, it is demonstrated that non-verbal and paraverbal components are actually full-fledged elements
which, in particular, can replace the graphemes ‘i, o, u, a’ or be integrated into structures which include them. Evidence
is presented to substantiate the assertion that non-verbal means are not inferior to their verbal equivalents, but, on the
contrary, facilitate much more rapid perception and, consequently, memorization, due to the manner in which they enhance
the content of the message.

It is confirmed that the multimodal lexemes and syntactic constructions presented here are variable in terms of their
quantitative content and creation. The process of replacing graphemes or their parts involves components which are part
of the product or which related to some distinctive features of the brand which is being advertised. The point is advanced
that, unlike the case of traditional verbal lexemes, established rules have not yet been formulated for multimodal ones, on
the basis of which they are to be created, encrypted and decrypted. In contrast to the existence of conventional strategies
for constructing classical English lexemes, multimodal lexemes provide the options of an arbitrary structure and unlimited
quantitative composition.

In this paper various combinations that amalgamate verbal and non-verbal means simultaneously are presented. It
is emphasised that modifications of traditional lexemes occur both with single and with multiple units, as well as with the
complete lexemes simultaneously. It has been discovered that the selection of elements to be replaced by means of these
non-verbal components is based on the concepts and goals of the companies which market the products in question.

By virtue of the typographical options for positioning the components of the advertised food products, content creators
are able to emphasise elements which are integral to the manufacturing process or which appeal to the popular trend of
the twenty-first century—healthy eating. In some cases, when advertising popular foods that might be considered to fall
within the category of junk food, the focus is on showing care for potential consumers by improving flavour, or by reducing
the fat and calorie content.
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IHocranoBka mpoOaemu. Ilpomyktun xapuy-
BaHHS — HEBII €MHHWH IOACHHUN aTpuUOyT >KUTTS
KOJKHOT JIIOJMHM. IX BaromicTh Ta HEOOXiJHIiCTb —
CaMOOYEBHIHI. YPaxOBYIOUH L€, 3HAYHUH CETMEHT
CY4acHOT'O aHIJIOMOBHOT'O MacMeIiHOTO KOMYHiKa-
THUBHOTO IPOCTOPY 3aliMalOTh MPOAYKTH XapuyBaHH:,
HE JIUIIe 3 Ti€i IPUYMHY, 110 BOHHU 3aJI0BOJILHSIOTH
CIIOKMBAlIbKUM MOMHUT, aje 1 3 ypaxyBaHHSIM MapKe-
TUHTOBUX CTPATETil, M0 aKTYyali3yIOThCS MUIIXOM
MPOCYBaHHA MPOAYKTIB 3aiisl MiABHUILICHHS MOMUTY
Ta OTpUMaHHS (iHAHCOBOI BUTOAM. YPaXOBYHOUH
BHCOKHI PiBeHb KOHKYpPEHIii, BADOOHHKH Hamara-
IOTBCSI 37I00yTH MPHUXWIBHICTh MaKCUMaJIbHOT KiJib-
KOCTI CITOKMBaYiB TIUIIXOM TPUBEPHEHHS IXHBOL
yBaru 3aBJsKW Bi3yallbHil IPUBAOIUBOCTI IIPOIIOHO-
BaHOI NPOAYKLIi IUPOKiil ayquropii.

VY cydacHUX JIHTBICTHYHHMX PO3BiAKAaX peKami
npucesiueHo podoru T. Kediko [6], I. Kyka [5]
H. C. JIucoi [1], JI. JI. Makapyx [2—4] Ta in. Oxpemi
acmekTd rpadigHuX 0COOIMBOCTEH, 30KpeMa HeBep-
OanmpHUX/TTapaBepOAbHUX  3aCO0IB  CIIUTKYBaHHS
BHCBITJIICHO Y HU3III po3BiJIoK [2—4; 6]. He 3Baxkaroun
Ha 1g, e i 0Ci 3aNUIIa€ThCs YAMAJIO MUTaHb, 10
1 TIOSICHIOE aKkmyanbHicmb 00paHol POOIeMaTHKH.

MeTta po6oTH TMOJSITaE B AETATHPHOMY PO3IIISIL
rmapaBepOaTbHAX Ta HEBEepOATBHHUX 3aco0iB, sKi
BUKOPHUCTOBYIOTB ISl IPOAYKYBaHHS Ha3B MPOIYKTIB
XapuyBaHHS 3 PEKJIAMHOIO METOIO.

Buknaag ocHOBHOro marepiajay I0CJigKeHHS.
VY 1miii poboTi mpoananmizyemo puc. 1-14, Ha SKUX
MIPEICTABIICHO IMHUPOKUH CHEKTp pi3HUX BHUPOOIB.
[lig wac anamizy cdokycyemMocs Ha HAWHMKIOMY
piBHI, IKOMY MpUTaMaHHA YaCTOTHA YaCTKOBA MOJH-
¢ikamis rpadeM. YpaxoByIOuu aHATi30BaHUN KOPITYC
UTIOCTPaTUBHOTO MaTepialy y il poOoTi mepeBaxHO
HTUMEThCA Tpo Tpademy “i”, acTUHA SKOi 3a3HAE
pi3HUX TpaHchopMarlliii, ypaxoByIOUHd CIEIH(PIKy
PEKIIaMOBaHOTO MPOAYKTY. SIK MU yXe 3a3HavalH,
komnadii “Cadbury” XapakTepHHHA IUPOKUHA CIIEKTP

L':. THIS QUTER DASG I8 PAFER .{':'_1

Puc. 1. [7]

Puc. 2. [7]

I3

Tpancopmanid rpadem ‘I, o, u, a’. Y BUNAIKY
3 MpoAyKTOM Ha puc.l mig Ha3Bow ‘“‘Animals” mipo-
CIIIIKOBYEMO aKIICHTYBaHHsI YBaru Ha THITi TPOIYKTY,
foro crierudini. 3aMicTh Kpanku y rpademi 6aunmo
crony TBapuHU. KpiM Toro, sk mepiny, Tak i Apyry
rpademy “a” Takox MomudikoaHo. Haromocnmo,
0 OCTaHHSA I1JHeHTWYHA Kpammi Tpademm 77
Kommanist crparerii o4deBHmHA: TparHeHHs Kibka
pasiB 30cepeanTH yBary Ha MPOAYKTi, HOro 30BHIII-
HBOMY BUIIISIAL Ta TU(PEpEHIIHHIX O3HAKAX.

[Ipomopxyroun aHaii3 Ha3B IMPOMYKTIB Xap4y-
BaHHA, 3BEPHEMO yBary Ha pHcC. 2, 30KpeMa Ha3By
“Rainforest foods” Ta ii mepury nekceMmy, y SsKii
3aMIlIEHO KPamKy JIMCTSAM, K€ MOXKHA acOLiIOBaTH
3 OpraHiYHMMHU NPOAYKTaMH 3 ONISAYy Ha BMICT
ynakoBku. KpiM Toro, crmocrtepiraéMo 4YacTKOBY
TpaHchopmarito rpademMu ‘0" W HaSBHICTH JIHCTH,
BUKOPHUCTAaHOTO 3 METOI0 JAEKOPYBaHHS YNAKOBKU
Ta IPHUBEPHEHHS yBarw, ii POKyCyBaHHI Ta 0COOIH-
BOCTSIX peknamoBaHoro. Ha puc. 3 y Ha3Bi cHpHHUX
CHEKIB HaTpamyisieMo Ha Kpamky rpademu “i”, sika
BUPI3HAETHCS 3-TIOMIXK 1HIIUX KOMITOHEHTIB HE JIUIIIE
KOJTOpPOM ajie ¥ (pOpMaJIbHUM 3MICTOM, OCKIJIBKH
peTnpe3eHTy€e NPOAYKT, IICHTUIHHIA BMICTY, IO 3HAa-
XOIUTHCS BcepennHi. Ha mifgcTaBi mporo Kopirycy
LIFOCTPaTUBHOTO Marepially Ta NpOaHalli30BaHOTO
B HU3III 1HIIKUX POOIT, MAEMO MiJICTABH KOHCTATYBaTH
TOM (DaKT, 110 O CKJIAJAy Ha3BU IHTETPOBAHO IPO-
JTyKT, aHAIOT19HUH TOMY, SIKAH € B Hiil.

MoBnsiun npo puc. 4, DomyaspHe U IIBUAKO
BIli3HABaHE II€YMBO, 30KpeMa HOro MiHi-Bepcis,
MICTHTh Y Ha3Bi JekceMHu “‘Mini” 3aMicThb Kpamku
came TICUUBO, 1110, 3araJIOM BINOBIA€ TBEPIKCHHIO
Butie. L{inKoM TO-1HIIOMY MO3UIIOOTH TPOIYKTH,
TIpeCTaBICH] HA pHCYHKaX 5 i 6. Merbes mpo Ty x
rpademy “i”, omHak iHmry ctparerito. Ha Bigminy
BiJ momepenHix npukianis (puc. 1-4), y Skux kpa-
NKy rpadeMu 3aMiHEHO 300pakeHHAM iIEHTHYHHX
MPOIYKTIB, SIKi MICTAThCA B yIakoBKax (puc. 3—4) ta

Puc. 3. [7]
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300paskeHHsIM Jar TBapuHu (puc. 1), mucts (puc. 2)
OaunMo cepieuka, y TiM Ke KOMipHIH rami, SKOO
1 TpencTaBieHa Ha3Ba. Y TakWi crmocid BUPOOHUKH
JIOCHUTBH OPUTIHATBHO aKIIEHTYIOTh yBary ClIO)KHBaviB
Ha IPOAYKTAX, sIKi IM IPONOHy0Th. BiiacHe mo3nauka
cepls CUTHAJI3y€ MPHSI3Hb Ta TIO3UTHBHE CTABJICHHS
JI0 PEKIIAMOBAHOTO, allellfoe JI0 BHYTPIIIHBOTO CBITY
Ta BUKJIMKA€ IIO3UTUBHI €MOLIiI.

Q®okycyrounch Ha rpademi ‘1”7, pO3TITHEMO
puc. 7 ta 8. Tpanuuiiino y Ha3Bi neuuBa “‘Belvita”,
y rpademi “i”, 3MIHIOIOTH KOJMIp Kpamku. Ycsi Ha3Ba,
3a3BHYAN 3€JICHOTO KOJbOPY, a KparmkKa »OBTOTO, SIK
i on ynakoBku 3aranom. Lle BimmoBimae kopmopa-
THBHIM cTpaTerii KommaHii. AHaJII3yl04d TOBapH
i€l YCTAHOBH HAroJOCHMO, III0 BOHH MarOTh KOBTE
3a0apBiIeHHs Ta 3€JIEHY Ha3BY, sKa CIYTY€ y3arajb-
HEHHSM J000pY €KOJIOTIYHO YHCTUX Ta HeITKIJIUBUX
IHIPEIIEHTIB JJI1 BUTOTOBJICHHS BIAMOBITHOI IPO-
nykiiii. Ha puc. 7 300pakeHO ITOKOJIATHI MaInIKH
xomriaHii “Cadbury”. I'padema “i”, y Ha3Bi IIIKOM
BinMiHHA Bix momepenHix (puc. 1-7), OCKiTbKH He
JUIIEe TpeAcTaBieHa Y (opMmi TOTOBOTO MPOAYKTY,
a 1 «po3IIeruieHay Ha B YACTHHU 3a]UIsi BHKOHAHHS
cBoel rpadivHoi pyHkuii. KpiM Toro, sik 6aunmo, 3aB-
JISTKM TAaKUM BUITAKaM BiOyBaETHCS MPOIIEC IMITIIE-
MEHTAIlil MPOAYKTY B Ha3By, abo i yacTuHY, TOOTO
caM TPOIYKT BUKOHYE (PYHKIIIO CyOCTHTYTY OIHi€l
3 rpadem, ska 3a (GOpMOIO BIANOBiNAE 3aMillICHIN.
Bin0yBaetbest poliec oro ayomikarii.

Puc. 9 ta 10 akTyasnizyroTh He JIHUIIIE Ty X CTpare-
Tifo, ajie ¥ CIAYTyIOTh MOBHOIIIHHUMH 3aMiHHUKaMH

omuiel 3 rpadem. Sk pesynbTar, MaeMo IMiJCTaBH
CTBEP/DKYBATH, 1110 O/IMH 1 TOH ke TpadiuHnil CKiIaI-
HUK MOYKE BUKOHYBATH KiJIbKa Pi3HUX poJieil, MaKCH-
MaJbHO BiNoOBiarodn (opMi 3aMimieHOi OIWHUIL.
VY 3MicTOBOMY IJIaHi TaKi CKJIAQJHUKH yBHPa3HIOIOThH
3HAUEHHs, HAJal0ud MEBHOMY IPOAYKTY OCOOIUBOI
Baru, M, y Takui croci0, BIUIMBAIOTh Ha 3arajbHUi
KOHTEHT.

Matoun ¢akTU4HO imeHTH4YHI Gopmu, Tpadema
“0” Ta kpamka rpadgemMu “i” yCHIIIHO MigAalOThCS
3aMilIeHHIO 32 PaXyHOK OIHOIO i TOro  oOpaHoro
eIeMEHTa 3a BUHATKOM pO3Mipy, 30epiraroudm mpu
[bOMY aBTEHTUYHUI BUTIIsiA Ta Koutip (puc. 10). Kpim
TOT'0, IIPOLYLIEHTH BAAIOTHCS IO BAKOPUCTAHHS MOJH-
(hikOBaHHX €TIEMEHTIB Ha puC. 9, Jle YacTHHA OJHiel
3 rpad)eM He JHUIIe BUKOHYE CBOIO TPAAULIHHY pOb,
ajie ¥ BUCTYIA€ YaCTUHOI) 1HIIIOT, I[LIKOM CITiBIaia-
oun 3 Hewo. B inmomy Bumnazaky (puc. 10), 0aunmo
MEHIII PO3MIpH 3aMillyBaHOl rpadeMH, a TaKoX ITiJI-
KPECIJICHHS, IO € CIiB3BYYHUM 3 00paHUM HIPUPTOM.

AHami3yrouu ~ Ha3BU  TPOAYKTIB  KOMIIa-
Hii “Cadbury”, 30cepeauMocs Ha OZHOMY 1 TOMY X
NPOIYKTI, 110 Ma€ MeBHi BiIMiHHOCTI K B TUIaHi cMa-
KOBUX SKOCTEH, Tak i rpagidHOro MpeICTaBICHHS.
Ha puc. 11 3amicts rpademu “o”, BUKOPHUCTAHO iMi-
ToBaHYy rpadeMy y Gopmi rmednBa, sike 3HaXOIUTHCS
BcepenuHi ymakoBku. Haspa Ha puc. 12 Bimpi3us-
€TBCS BiJl MOIEPEAHBOI THUM, IO YacTHHA rpadeMu
“R”’ Ma€ BUJIOBXKCHHS, SIKE, BIACHE 1 YTBOPIOE HEO0-
ximHy rpademy. Taka crpareris CBiJUUTh NPO €KO-
HOMIIO BiJITOBITHUX PECYpCiB, OCKUIBKH OOHA Tpa-

Ce's |

DEEFLY DIPPY Chit HACARDGNS - X

Puc. 7. [7]

Puc. 5. [7]

Puc. 8. [7]
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Puc. 11. [7]

(heMa ycHilIHO BUKOHYE TIOKJIAJICHI HAa HEl MOBIHHI
¢dyHKk1il, 30epiratoun Npu IIBOMY 3HAYHY CXOXKICTh
SIK 3 CaMUM TMPOJTYKTOM, SIKMI BJIaCHE M penpe3eHTo-
BaHO, TakK i 3 rpadeMoro, GYHKIIO SIKOT TOKITNKaHUI
BUKOHaTH. binbiie Toro, cam cneuedexT, CTBOpSHUH
3aBUTKOM YaCTHHU aHaJi30BaHOI rpad)eMH CIIpaBIIsie
MO3UTHUBHE BPAXKCHHS 1 MiICHITIOE CEHC caMoi Ha3BH,
IO BJIAJIO OMHCYE POPMY MPOIYKTY.

Puc. 13 Ta 14 Binpi3HSIOTHCS BiX IHITUX THM, IIIO
MOBHICTIO 3aMiHIOIOTh rpademy 1”7 BiAIOBITHUM
cyoctuTyToM. MOBISAYM PO iCTOPII0 CTBOPEHHS
LBOTO IPOAYKTY 3ayBa)KUMO, 110 HOTO Ha3Ba — Le iM 51
3acHOBHUIII (Chika) TOproBoi MapKkH siKa 3 JUTHHCTBA
3aXOIUTIOBAJIACS PUTOTYBAaHHAM 1XKi, YCBIJOMJIIO-
104H, IO T’Ka MOBHHHA IPHHOCHUTH KOPHUCTH Ta 3a]10-
BOJICHHS. SIK pe3ynbTaT, KIIOYOBHM JIEUTMOTHBOM

look what else we do!

Puc. 13. [7]

COLATE WAFER

Puc. 12. [7]

BOTO MPOAYKTY € PaAicTh BiJ] TOTO, III0 CIIOKUBAIOThH
KITIEHTH, aJKe PeKJIaMOBaHi BUPOOU — 11e HaTypasbHi
NPUPOAHI KOMIIOHEHTH. 30KpeMa y I[bOMY BHIAJKY
PEKIaMyIOTh Pi3HI COPTH TOPIXiB.

Puc. 14 Tex Bapruil Hamoi yBaru, OCKLIBKH
HAETHCS PO OTHO €JIeMEHTHE 3aMillleHHsI IBOX Tpa-
(em, kUM y LIl poOOTi BiABEAEHO KIIOUOBY POJIb.
Le#t mpomykTt, sIK BiIOMO, HAJEKHUTb JIO CHEKTPY
KOPHCHHX. VI0ro MOMOGIAIOTh YMMANI0 TIPHXHITEHH-
KiB 3J0POBOTO crtoco0y xapayBaHHs. OCHOBOO XJIi0-
1B € HIJIbHO3EPHOBE KUTHE OOPOILIHO, SIKE BBAXKAIOThH
HU3bKOKaNopiitHuM inrpenientoM. loxo 3amimryBa-
HOT'O KOMIIOHEHTA, TO HOr0o 30BHIIIHIN BUIILI CBij-
YUTh IIPO aKLEHTYBAaHHS yBaru caMe Ha TOMY, LIO
IPOIIOHOBaHMH CIIOKHMBaYaM MPOIYKT € 3[0POBUM Ta
KopucHUM. PociyHa, 10 Haragye >KUTO po3MilleHa

HGIAL FIHNEY BIGIE

CRIS

SOURDOWER RYE THING

Puc. 14. [7]
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(akTHYHO B IICHTPi HA3BU 1 CBIAYHUTH PO CBOIO 3HA-
YYUIICTh, BaXJINBICTh Ta KOPUCTh. Taka cyOCTHTYIIist
HE YCKJIAJHIOE MPOLEC NIPOYUTAHHS. YC€ BUAAETHCS
YiTKUM Ta J0Ope 3p03yMLINM.

BucHoBkHM. AHami3 KOpIycy UIIOCTPaTUBHOTO
MaTepially 3acBifuye, o oJHy 1 Ty k rpademy 77
YBUPA3HIOIOTH 33 PaxyHoOK ii kpanku. KpeatuBHocTi
Ta OPUTIHAIBHOCTI MPOAYIICHTIB HEMae MeX. BoHH
BIAIOTHCS A0 PI3HMX Ta 0 MEBHOI MipH IPOTHO30-

BaHMUX CTpaTerid, 0 MiATBEPHKYE TOCIHIIKEHHS,

BUKOPHCTOBYIOUH IPH LOMY MEPEBAXKHO MPOIYKT,
0 3HAXOIUTHCS BCEPENMHI yHaKOBKH a0o iHTpe-
TEHT, IKUH BXOIUTH 10 Horo ckiaxy. 3adikcoBaHO
BUIAJKK 3aMIIIEHHS TpPaaulliiHOT TrpadeMu He
caMUM TpPOAYKTOM, a Horo (opmor, ska 4YiTKO
Bi3yasi3y€ 30BHIIIHIA BHIVISA PEajbHOTO CHEKY.
BusiBjieHO TakoX BUITaJKH, KOJHM II0 X TrpadeMy
MOBHICTIO 3aMiHEHO TpadidHO0 OIMHUIICIO, sKa
(hopMaNbHO CITIBMAIAE 3 HEIO ¥ TOMY HE YCKIIATHIOE
MPOLIEC PO3YMIiHHSL.
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