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The article deals with the consideration of main lexical and grammatical peculiarities of English film titles translation.
The tendency of choosing the name of the film also plays an important role, because the correct formulated title of the film,
at the same time reflecting its essence, attracts the attention of the audience. It is widely known that about eighty percent
of the entire audience only pay attention to headlines. Therefore, in order to make a film successful and attractive to the
viewer, it is necessary to carefully work with its title. The title of the film is a kind of key to success, and moreover, its effec-
tive perception immediately affects the commercial function.

The purpose of the article is to consider a complex system of grammatical and lexical transformations required for the
translation of the film titles from English into Ukrainian.

Transformations in translation are specified with various factors: lexical, stylistic, functional, pragmatic. Recently, trans-
formations are studied from the standpoint of the cognitive processes, the specificity of the picture of the world, reflected in
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the work of art. Although the modern traditions of translation of titles are sometimes accidental and spontaneous, the trend
of pragmatic translation is noticeably dominant.

Therefore, taking into account the pragmatics of the corresponding original name implies the use of different adaptation
strategies that help the reader (potential viewer) to derive the most meaningful interpretation of the film, which is impossi-
ble in literal translation. For this type of translation, it is necessary to take into account the socio-cultural impact.

Direct translation is widely used in English film titles translation. It remains the content and form of the original as much
as possible. It attempts to recreate the precise meaning of the original within the limits of the target language’s grammatical
structures and to be completely faithful to the intentions of the director. As for English film, direct translation is accessible, if
target version corresponds to the original title, then the English film title could use literal translation. It is the most effective
method of translation when the source language and target language overlap in function.

Pragmatic adaptation is also caused by the use of realities and the author's word-making, which carry some semantic
load and are unclear in literal translation. This strategy is a kind of semantic development, where the transformation is
already holistic, not elementary and is used when it is impossible to convey the pragmatic meaning of the source text and
have to resort to the complete replacement of the movie name, since the name of the movie is an untranslated combination
of words.

Key words: lexical transformations, grammatival transformations, linguistic and stylistic means, linguistic features,
interpretation.

Y cTatTi po3rnsaalTbCs OCHOBHI NEKCUKO-rpamaTyHi 0cobnmBOCTi nepeknagy Hase (iflbMiB aHMMiNCbKO MOBOHD.
BaxnuBy ponb Bigirpae TeHaeHLis BU6OPY Ha3BM inbMy, OCKINbKU NPaBMIibHO CHOpMynboBaHa Ha3Ba iflbMy, BogHo4ac
Bigobpaxatroum noro cyTb, NpuMBepTae yBary rmsagadis. 3aranbHOBIZOMO, WO 6M3bKO BiciMaecATH BigCOTKIB yciei ayaum-
TOpii 3BEPTaOTL yBary nuilue Ha 3aronoBku. Tomy, o6 3pobutn inbm Baanum i npueabnueum ans rmagada, HeobxigHo
peTenbHO NonpaLoBaTy 3 MOro Ha3Bok. Hasea dhinbMy € CBOEPIAHMM KMKOYeM A0 YCnixy, 40 TOro X ii e(heKTHe CNPUNHATTS
0Apa3sy NO3HAYaETLCSA Ha KOMEPLINHIV yHKLT.

MeTa cTaTTi — pO3rnsHYTH CKNagHy CUCTEMY rpaMaTUYHKX | MEKCUYHUX TpaHcdopmaLin, HeobXigHUX Ans nepeknagy
Ha3B (inNbMIB 3 aHIMINCHKOI HA YKPAiHCLKY MOBY.

TpaHccopmalii B nepeknagi KOHKPETU3YIOTECA PisHUMK hakTopamu: NEKCUYHUMW, CTURICTUYHUMUK, (PYHKLiOHAaMb-
HUMK, nparmaTuyHumm. OcTaHHIM YacoMm TpaHcdopmalii 4OCniQKYTbCA 3 NO3ULIN NidHaBanbHUX Npouecis, cneumndikm
KapTuHKW CBITY, BigobpaxeHoi B XyAOXHbOMY TBOpPi. XO4ya CyvacHi Tpaguuii nepeknagy 3arofioBKiB iHOAi BMNAgKoBi Ta
CMOHTaHHI, TEHAEHLiS NparMaTM4HOro nepeknagy rnomiTHO AOMIHYE.

Tomy BpaxyBaHHS nparmMaTvky BiANoOBIQHOT opuriHanbHOI Ha3BK Nnepegbavae BUKOPUCTAHHSA Pi3HUX CcTpaTeri agan-
Tauii, ski gonomaralTb yMTayeBi (MOTEHUINHOMY rnsgaveBi) oTpumaTti HanWbinblw 3MICTOBHY iHTeprnpeTauitlo inbmy,
LLO HEMOXIIMBO NpU JOCMIBHOMY nepeknagi. [ns uporo Tvny nepeknagy HeobxigHo 6paTth 4o yBarum COUiOKynbTYpPHUR
BMNMB.

Mpsimuii nepeknazg WMpPOKO BUKOPUCTOBYETLCS MpW Nepeknagi Ha3s iflbMiB aHMMiNCbKO MOBOK. BiH MakcMmanbHO
36epirae 3MicT i hopmy opuriHany. BiH HamaraeTbcs BiATBOPUTY TOYHE 3HAYEHHS OPUTiHamMy B MEXax rpaMaTUyYHUX CTPYK-
TYP UiNbOBOi MOBM Ta NOBHICTHO BigNOBiAaT HaMipam pexucepa. LLlo ctocyeTbest aHmincbkoro dinibmy, NpsMUin nepeknag
MOXHa 3aCTOCOBYBaTW, SKLIO LiNbOBa BEpCis BignoBigae opuriHanbHin Ha3Bi. Lie HanedekTmBHiWmMA cnocib nepeknaay,
KONMM MOBa OpuriHany Ta MoBa nepeknaay 36iratoTbes 3a hyHKLUisMU.

MparmatnyHa aganTauis 3yMOBMEeHa TakoX BUKOPUCTaAHHSAM peaniin Ta aBTOPCbKOI CITIOBOTBOPYOCTI, SIKi HECYTb NEBHE
CMUCIIOBE HaBaHTaXEHHS | HE3PO3yMifi Npu focniBHOMY nepeknagi. Lis cTpareris € pis3HOB1AOM CEMaHTUYHOIrO PO3BUTKY,
Je TpaHcopMaLlisi € BXe LiniCHO0, a He eneMeHTapHOR | BUKOPUCTOBYETLCS, KOMNM HEMOXIMBO NepeaaTi nparMaTuyHum
3MICT BMXiZHOrO TEKCTY | 4OBOAUTLCS BAABATUCS A0 MOBHOI 3aMiHW Ha3BM (inbMy, OCKiSfIbKM Ha3Ba (inbMmy € Henepeknaa-
HUM CMOMYyYEeHHSM CriB.

KntovoBi cnoBa: nekcuyHi TpaHcopmadii, rpamaTyHi TpaHcdopmalLlii, MOBHO-CTUNICTUYHI 3aCOBM, NiHBICTUYHI 0CO-
6nmBocCTi, iHTepnpeTadis.

Introduction. The translation of the title of the  cessful and attractive to the viewer, it is necessary

film is a complex and demanding process, where
the translator acts as an intermediary between the
text in the source language and the target language.
In this regard, the translator must take into account
the specifics of the receiving environment, mainly
cultural aspects, as well as take into account the
differences between the two languages, such as
grammatical, lexical and stylistic differences.
Currently, the tendency of choosing the name of
the film also plays an important role, because the
correct formulated title of the film, at the same
time reflecting its essence, attracts the attention of
the audience. It is widely known that about eighty
percent of the entire audience only pay attention to
headlines. Therefore, in order to make a film suc-

to carefully work with its title. The title of the film
is a kind of key to success, and moreover, its effec-
tive perception immediately affects the commer-
cial function.

Analysis of contemporary scientific papers.
To demonstrate the importance and basic function
of a movie title, it is necessary to refer to the ini-
tial concept of a title. It is a known fact that each
researcher interprets this or that concept from the
point of view of his individual vision. So, the title
is a compressed, unrevealed content of the text. The
title can be metaphorically translated in the form
of a twisted spring, revealing its capabilities in the
process of deployment [1, p. 28; 9, p. 45]; the title
is one of the structural elements of the text and is a
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mean of rubrication, reflecting in a laconic form the
main idea of the whole text or its parts [3, p. 185];
title is what forms the initial understanding of the
text and is the first step towards its interpretation
[2, p. 97]. Thus, it should be said that the title of
the film contains the main, concise idea of the film,
which directly affects the future viewer in order to
attract his attention.

In order to fully reflect significance of film title
and convey all the meanings and functions put
into it, it’s necessary to go through the process of
adaptation (localization) [5, p. 64]. In the process of
adaptation the translator encounters difficulties that
are caused by the following factors. The translation
presents a heuristic process in the course of which
the translator solves a number of creative problems
using some aggregate of techniques. They break
the formal aspect of the translation but provide the
achieving of higher level of equivalency. Studying
different classifications of transformations one may
observe that there are certain techniques, the most
common ones being rearrangement, addition and
omission which are employed in the process of
translation.

When a translator deliberately alters the com-
municative effect of the original title, one can
speak of pragmatic transformation. The translators
deliberately alteres the communicative effect, the
aesthetic function of the original language work.
They made a conscious pragmatic transforma-
tion, believing that it is important for the reader
to get acquainted with the content of the original
as precisely and accurately as possible. Pragmatic
transformations affect, as a rule, the whole text
[4, c. 93]. As a result of these transformations, the
pragmatic value of the initial unit is preserved,
while the semantic and syntactic values can be
completely or partially changed.

The purpose of the article is to consider a
complex system of grammatical and lexical trans-
formations required for the translation of the film
titles from English into Ukrainian. Such methods
over the course of this work are used: descriptive,
comparative, analysis, experiment and the method of
linguistic interpretation of the results obtained.

Presenting of main material. Transformations in
translation are specified with various factors: lexical,
stylistic, functional, pragmatic. Recently, transforma-
tions are studied from the standpoint of the cognitive
processes, the specificity of the picture of the world,
reflected in the work of art. Although the modern tra-
ditions of translation of titles are sometimes acciden-
tal and spontaneous, the trend of pragmatic transla-
tion is noticeably dominant.

Therefore, taking into account the pragmatics of
the corresponding original name implies the use of
different adaptation strategies that help the reader
(potential viewer) to derive the most meaningful
interpretation of the film, which is impossible in
literal translation. For this type of translation, it
is necessary to take into account the socio-cultural
impact.

Actually, translation of films can be compared
with translation of aphorisms and proverbs, because
they have similar text features and a fundamentally
similar approach of translation [6, p. 76]. The main
popular strategy, concerning translation of film titles,
is a direct translation. As a rule, this strategy applies
to film titles that usually don’t have socio-cultural
components, which are difficult to translate. Direct
translation is considered to be the most accurate and
adequate, and is regularly used if the film title consists
of its own name or includes it in its composition.
Titles that consist of a simple phrase or a word with a
direct or universal metaphorical meaning can also be
translated literally.

The differences between the original and trans-
lated films relate to the morphological or syntactic
features of the language systems, but there is no
significant lexical, grammatical and semantic trans-
formation in such translation. In some cases, the
translated title of the film is more accurate than the
original because of the grammatical capabilities of
the language. This strategy also includes translation
techniques such as transliteration and transcription
that do not have inner form. In the process of select-
ing the titles of the films for study and analyzing
them, this strategy was found to be the most popular
translation strategy.

Moreover, the first strategy is based on the
direct translation of the English-language film
titles into the desired language. Basically, such a
strategy suits the titles of films, where there are
no cultural-specific components, exotisms and
no conflict of form and content [7, p. 50]. There
are quite a few examples of direct translation

strategies. These are: “It” — “Bono”, “The Dark
Tower” — “Temna eesxca”, “King Arthur: Legend
of the Sword” — “Koponv Apmyp. Jlecenoa meua”,
“Life” — “JKummsa”, “Seven Sisters” — “Cim
cecmep”, “Annabelle: Creation” — “Anabens:
Cmeopenns”, “A Dangerous Man” — “Hebe3neuna
moouna”, “Halloween II"— “Xenoyin 27, “Tooth
Fairy” — “3yona ®es”.

Undoubtedly, such proper names carry a certain
cultural component, but in translation it becomes irrel-
evant. For instance translation of the following film
titles: “Bronson” — “bpowncon”, “Hannah Montana:
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The Movie” — “Xana Monmana: Kino”, “Jesse Stone:
Thin Ice” — “/]iceci Cmoyn: Touxuii 1i0”

With the mass production of film production, it
is impossible to avoid misreading variants and other
violations of the accuracy of the secondary trans-
lated nomination of the artifact and its identification,
which may cause a communicative failure. The anal-
ysis shows that there are a number of differences in
two or more variants of title translation. For example:
phonetic differences: “Ally McBeal” — “Ani Maxo
inn” or “Enn i Max6 in”; “Vainer” — "Vainep” or
“Baiinep”’; lexical differences: “Usual Suspects” —
“Seuyaiini nioosprogani” and “Ilioo3pini ocodou”;
“Crazy Bus” — “Boocesinonuii asmobyc” and
also “Aemobyc, wo 36icueca’; “28 Days Later” —
“28 ouis onicasn” or another variant “Yepes 28 onig”’;
“My Big Fat Greek Wedding” — “Moe senuxe mosecme
epeyvie gecinin’’ or “Moe moscme epeyvie gecinns”;
“The Real McCoy” “Cnpasoicnin. - Maxkkoii”,
“Cnpaeoicna Makxou”’, “Kapen Makxoti — ye cep-
tosno”, “Maxxoti wo mpeba” and “Pin Makkoii —
ye ceptiozro”.

Direct translation is widely used in English film
titles translation. It remains the content and form of
the original as much as possible. It attempts to rec-
reate the precise meaning of the original within the
limits of the target language’s grammatical structures
and to be completely faithful to the intentions of the
director. As for English film, direct translation is
accessible, if target version corresponds to the origi-
nal title, then the English film title could use literal
translation. It is the most effective method of transla-
tion when the source language and target language
overlap in function.

Despite the basic requirements facing the transla-
tor: preservation of semantic-structural equality and
equal communicative-functional properties, there are
quite a few cases of changing the names of films dur-
ing translation. This translation strategy is one of the
most popular and requires a lot of effort and creative
ability of translators, together with knowledge of the
cultural features of both countries. The name change
is done due to the inability to convey the pragmatic
content of the source text. The greatest difficulty in
translation is caused by phraseologisms, the play of
words and deliberately modified stable expressions,
the content of which is transparent only to those who
are well versed in the culture of English-speaking
countries [8, p. 112]. Pragmatic adaptation is also
caused by the use of realities and the author's word-
making, which carry some semantic load and are
unclear in literal translation.

This strategy is a kind of semantic development,
where the transformation is already holistic, not ele-

mentary and is used when it is impossible to convey
the pragmatic meaning of the source text and have
to resort to the complete replacement of the movie
name, since the name of the movie is an untranslated
combination of words. Here are some examples of
translations of the following titles.

Sometimes adapted names seem logical, as in
the case of “The Bucket List”, which in Ukrainian
rolled out with the title “/lokn He ckJieiB JacTu”.
The translation reflects the idea of the film — having
time to do everything you dreamed of before you die.
Another example of a successful adaptation is the
Ukrainian title “@opcasc” to the movie “The Fast
and Furious”. After reading these names, it becomes
clear that the movies are about racing, speed and
probably fast sports cars.

But, at the same time, there are many examples
of not very successful adaptations. For example,
a French movie called “Intouchables” (also in
English) in our country was called “/ + I”. The
design of the original title was to portray the two main
characters as inviolable, to some extent alienated.
Philip, paralyzed by the rich, forgotten by friends
alone. Dris is his dark-skinned helper, an immigrant,
without much prospects and “supporters”. If the
original name traces the storyline and drama, then
the Ukrainian version causes me personally to have
associations with the Ukrainian TV channel of the
same name.

Another feil in translation is an adaptation
of the name of the movie “Blue Valentine”. This
case can even be called comic, because in addition
to the variants “Barenmunxa” and “Cymuuil
Banenmun”, In some sources you can find
“Braxumnuii Barenmun”. In fact, the film tells
the romantic and sad story of the beginning and
end of a couple's love, and the end of their married
life falls just on Valentine's Day. When you hear
Ukrainian names, you might think that this is a
comedy.

A prime example of a successful replacement is
a movie translation “Fist Fight” as “Maxau ¢uume-
nig”. The essence of the film can be understood from
the title itself, because teachers are also people and
they may have conflicts, which happened in one of
the schools. The translator decided to translate the
word “fight” as a “maxaud”, being characteristic of
youth slang, and add the word “Bumntens” to make the
film more accurate. This method of translation was
chosen to engage the youth in watching this comedy
film, because suck kind of titles better reflects the
essence of the film and focuses on comedy.

Sometimes translators try to convey the content
of the movie title in order to prepare the viewer

105



Bunyck 25. Towm 1

for perception. An example is the film-thriller
“Unlocked”, which has been translated not liter-
ally but with a slightly broader explanation as “The
Secret Agent”. The original translation emphasizes
the genre of the film and attracts the attention of
thrillers.

The translation of film names that contain proper
name is often translated without transformation
but with a help of transcription or transliteration.
However, translation without transformation is not
always universal. Sometimes translators have to
resort to complete replacement. So “Ozzy” and films
as “Richard the Stark” were presented as “Beruxa
emeua” and “IImawunuti yrvom” accordingly in
the ukrainian production. The translators have used
a story adaptation that allows potential viewers to
imagine the story of the movie and its characters.
Transliteration of the name would complicate the
perception of the whole film and would not indicate
anything.

After the Oscar-winning tape “Silver Linings
Playbook” — “Miii xnoney» — ncux” many people
would have noticed that the unpretentious design
gained popularity. Movies were also offered to
viewers: “Mit xnoneyv — kinep” instead of literal
translation  “Micmep Jockonanicms”, because
English variant of this film is “Mr Right”. Other
common variants are the following: “xwo meos
oieyuna — 3om0i”" instead of “2Kumms nicns bem”,
which is a translation of english film “Life After
Beth”.

This construction was also decided when
translating this year's comedy “Colossal”, which
was translated “Mos disuuna — moncmp” (instead
of “Beauuesnuii”). In our opinion, the transla-
tion is as successful as the title “Most giBunHa —
MOHCTp” is intriguing and hints at the film's genre
and storyline.

But not always a complete replacement is a good
translation of the original name. A very debatable
case of using a substitute for translating an English
movie title “How to be a single” — “B akxmugnomy
nowyxy”. A comedic melodrama about the stories
of four women who chose to be single. In our opin-
ion, the complete replacement of the name distorts
the meaning of the plot, because the tape is not about
active search, but about the art of “being alone”. So,
the translators had to keep the film’s key moment
and translate it literally. Other examples representing
logic development are:

“About love” — “Koxanwuii 3 MaitOyTHBOTO”’;

“Hangover” — “Tloxmimis y Beraci”;

“Identity thief” — “Ilifimail mmraxpaiiky, SKIIO
3MOXKEII”;

“This is 40” — “XutTsa mo-gopociomy’;

the film “The Other Guys” — “Konu na nioxeami”,
in which the original name can literally be translated
as “Immm xsrormmi”.

another film “Four Brothers” — “Kpoe 3a kpos”’:
the action-packed “Four Brothers” —‘“Yomupu
opamu” action movie tells the story of four broth-
ers returning to their hometown for their mother's
funeral,;

the film “Die Hard” — “Miynuii copiwox”. Yes,
today, the “Miynuii copiwox” franchise is a true cult
that is starting to get frustrated with every new piece.
But at the time of the release of the tape in 1988,
“Die Hard” could be translated as “Ilompu, 6opro-
yucy” or “Heznamuuti”. At that time it would not
play a special role;

“The Guard” — “Iprandeyv”, because we
understand that the plot of this black comedy takes
place in Ireland, but the original name is “The
Guard”, that is, the “Oxopona”. Moreover, the
film has two main characters and one of them is
not Irish;

“Inception” — “Ilouamox”: the movie is really
interesting and original, but we didn't understand
what “Ilouamox” means here. The original tape
is called “Inception”, which can be translated as
“Bnposadsicenns” or “Bropinenns”, that already
makes sense;

“The Expendables” — “Hecmpumni”: The
Sylvester Stallone trilogy of a mercenary group
is actually called “The Expendables”, which in
Ukrainian should sound like “Posxionuti mamepian”
or “I'apmamne m’sco”;

“The Departed” — “Biocmynuuxu’: the crime
thriller that finally brought Martin Scorsese the
coveted Oscar-winning “The Departed” doesn't
sound very optimistic — “Hebixcuuxu”;

“Over The Hedge” — “JlicoBa Gparis”;

“Ted” — “Tpemiu 3aueuii”’: the movie is about a
live toy bear named Ted and his friend John is called
“Ted”; its translation “Tpemiii 3aiisuti ” refers to Ted
according to the plot, not to the title.

In order to analyze everything more precisely,
there are a set of films with plot details, which can
help to understand this translation strategy much
more clearly.

For instance, the film title “War dogs” was
translated into Ukrainian as “Xnzonyi 3i cmeonamu”.
There is a term in American culture “war dog”, used
to describe non-military personnel, namely, private
arms dealers who make money on the periphery
of war. A literal translation in this case would be
impossible, first of all, because of the difference
of national and cultural components. “Ilcu eiiinu”
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would sound incomprehensible to the Ukrainian
viewer and would create false associations. In this
regard, the translator decided to resort to full replace-
ment, adapting the title to the storyline, thus mak-
ing the film more attractive to the potential viewer.
So, in our opinion, translation is apt and appropri-
ate. Sometimes a dramatic change in the name of a
translation happens for commercial reasons, that is,
for the success of the movie.

The famous film “Kung fu yoga” with Jackie
Chan was translated as “O6aadynxu 6oea: y nouiy-
Kax cxkapoise”. For commercial reasons, the distrib-
utors have abandoned the original name “Kyue ¢y
tioea” and decided to speculate on a popular saga
“Obnaoynku bBoea”, which made Jackie Chan a
world known celebrity and actor. There is nothing in
common with the protagonist and the theme of the
treasure, the new movie with a legendary trilogy, so
some viewers were disappointed as they thought they
were buying a ticket to the sequel to their favorite
comedy fighter.

A similar situation with the movie “The Girl with
All the Gift”, which was translated as “Hoea epa
Z”. The first thing that comes to mind is that this
movie is a sequel to science fiction “World War Z”
(“Bceceimus sivina Z”). Distributors intentionally
re-opted for the original business name. In our opin-
ion, a literal translation “/fieuuna 3 ycima oapamu/
mananmamu” better conveys the main idea of the
film, as the film is about a gifted girl on whom the
future depends. Another option for the movie name
might be “/[apu Ilanoopu” — the name of the book
after which the movie was shot.

The title of the cartoon “Kubo and the Two
Strings” was also transformed in “Ky6o i Jlecenoa
camypas’. Two Strings — an important cartoon story-
line that symbolizes Cuban's connection with his par-
ents. It's a tale of a Kubo boy who has never met his
now deceased father, the greatest samurai. He knows
a lot of heroic stories about him from his mom, but
unfortunately, all of these stories have no end. He
inherited an interesting gift from his mother. He has
to solve the riddles of the family himself, thus finding
a way to understand his relatives. Title change from
the previous one to “Jlecenoda camypas” —is a typical
example of domestic localization. The original title
“Kubo and the Two Strings” can be literally trans-
lated as “Ky6o i 06i cmpynu”, but since the literal
name is not as vivid in terms of marketing, a name
change was applied.

The translation of the film novelty of May
“The Headhunter's Calling” was conducted with
special “fantasy”, translating as “Mucauseys
3 Yonncmpim” (literally “Iloxauxanns mucausys

3a 2onogamu’”). It is easy to guess that distributors
are looking for an association with high-profile
drama “Boek 3 Yoar-cmpim” about an American
broker with a criminal background — legends from
Wall Street. In our opinion, the translation is not
accurate and does not reflect the ideological idea
of the film, because such a name is misleading, as
the audience will expect the story of the career and
success of the protagonist. In fact, the film is not
just about careers, but also about how important
and important it is to be able to set priorities, fam-
ily values, relationships, time, serious problems
and hopes. In addition, the film is aimed at a fam-
ily audience, which the title does not say. In our
opinion, the translator had to pay attention to the
fact that this film was released at the American box
office.

Despite the basic requirements that the transla-
tor faces — maintaining semantic-structural equality
and level of communicative-functional properties,
there are many cases of film titles changes in trans-
lation. For example, one of the forums provides
an example — a movie title “The Cinderella Man”
that is translated as “Hoxoayn”. The genre of this
movie is drama, action. This is the story of a man
who, during the Great Depression, started boxing to
make a living for himself and his family. It turns
out that Braddock has a real sporting talent that
elevates him to the heights of glory. And the poor
man's past served as an occasion for the appearance
of his original nickname — Cinderella. However,
Ukrainian translators were unable to put the word
out “Ilonentowka” in masculine gender (3omymkiH,
3omymkameH), so they had to abandon the transla-
tion altogether and find a contextual replacement
“Hokxoayn”. The impossibility of transferring the
internal form of the English-speaking name and
genre adaptation can be considered as the main rea-
son of a logic development.

Fantastic thriller “Push”, which is literally trans-
lated as “Tosuox ”, was presented as “I1'amuil eumip”
in Ukrainian release. This title allowed ukrainian
viewers to represent the content of this tape more
accurately. To draw attention to the protagonist, the
name of the American black comedy “Observe and
Report” has also been replaced into “Tuny xpymuii
0xopoHeys ™.

The title of the comedy version of the history of
the world was also replaced “Year One” — “Ilouamox
yacig”. The title of the American horror movie
“High Plains Invader” was replaced in “Yyoci
Ha ouxomy 3ax00i”. It is no secret for the average
American viewer what the High Plains are and
where they are. It’s just the same as we understand
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when we are talking about the Carpathians. Already
Ukrainians have a phrase “Bucoki pishunu” in
the title of the film would certainly be confusing,
because the units know perfectly the geography of
North America.

It is interesting to translate the name of a musi-
cal comedy “The Boat That Rocked” — “Pox-xeuns”.
This is a movie about radio waves of rock music,
which gained considerable popularity in the 70's. The
tape mentions a boat that was sinking and could not
pass a request for help because of the overly power-
ful signal already mentioned “Paodio Pox”. The word
“rock” in English means not only musical direction.
As a verb it is translated as “swing”, “shake”, “get
out of balance”. Unfortunately, in the Ukrainian lan-
guage, the homonyms of the term “rock” have other
meanings, that is why the translators limited the film
title to the “Rock Wave .

It is known that many works of fiction are trans-
lated into different languages in different ways.
Therefore, when translating movie titles, there are
cases when screen films are called already fixed
names of works of art. Translation of screen titles
is a special object of analysis, since in this case it
is necessary to trace the adequacy of several titles
(source — original movie name — translated title and
transformation result from one or another translation
variant).

In general, translation is a return to the original
meaning that is used when the title of the screen-
play does not correspond to the title of the literary
work, even if the screening is far from the work
being screened (which in reviews is usually called
a free interpretation of a topic). For example, the
recent film adaptation of Somerset Maugham
“Teamp” which has an original title “Being Julia”;
“Uncovered” — “®namanoceka docka”. The most
important in this type of translation is the degree
of precedent, because the well-known, precedent
names and expressions are usually conveyed in their
most familiar, fixed form.

Title transformation is also considered to be one
of the most effective strategies of translating film
titles. Many researchers point out that the strategy
of transformation in translation is realized due to
various factors: lexical, stylistic, functional, prag-
matic. Many film titles are translated by substitut-
ing or adding lexical elements, and the use of movie
keywords compensates the semantic or genre lack
of literal translation. Among other things, it also
reflects the advertising and commercial functions of
film titles.

One of the significant transformations is addi-
tion. It is characterized by the fact that the num-

ber of words in the translation text increases. The
necessity of addition can be specified by the infor-
mality of the semantic components contained in
the original name, that is why the translator must
add words in order not to violate the norms of the
Ukrainian language. Changes can also have a prag-
matic factor, as the information contained in the
title may be understood by a foreign audience and,
at the same time, be not clear for the Ukrainian
audience. The following film titles are examples of
this strategy:

“A Dog’s Purpose” — “XKutts i MmeTa cobaxu”;

“The Institute” — “IactutyTt Poy3Byn™;

“The Boss” — “Jleni 60c”;

“The Forest” — “Jlic mpumap”;

“Logan” — “Jloran: Pocomaxa”;

“Mercury Rising” — “Mepxkypiil 6 nebesneyi”:
the movie is not even about space adventures
and saving the planets, but about a little boy
who accidentally broke the unique Mercury data
encryption system. Therefore, the name “Mercury
Rising” could not be reworked, but leave the
“Mepxypiti 6 nebe3neyi”.

Along with the addition, another translating trans-
formation such as omission may be used. The omis-
sion of the words, presented in the original text, is
opposite to the addition. When translating omissions,
words that are semasiologically unnecessary, or in
other words they express meanings that can be eas-
ily removed from the text without the use if trans-
formation. In addition, omissions can be caused due
to features of language, style of translation, differ-
ences in national traditions”: “Neighbors 2: Sorority
Rising” — “Cyciou 2”; “My Big Fat Greek Wedding
2”7 — “Moe eenuxe epeyvke gecinna 2y “Voyage of
Time: Lifes Journey” — “Manopisxa uacy”; “The
Covenant” — “Yeo0a 3 oussonom”: this is one of
those films that is only mentioned when you have
to give an example of a wrong translation, because
“The Covenant” is translated as simply “Veooa”,
that’s why there is no devil in the name; “Frozen” —
“Kpuorcane cepye’: this is a Disney cartoon, one of
the main characters of which is Princess Elsa, who
knows how to freeze everything, and who acciden-
tally froze her kingdom. In principle, the tape could
be translated as “Frozen” — “3amopooicenuir” or
“acmuenuii”.

For example, many film titles are translated with a
help of extending cognitive information which can be
done by replacing or adding lexical elements, and the
movie's keyword input compensates for the semantic
or genre lack of literal translation in the title.

For instance, the title of the comedy about the
youngest son of the devil “Little Nicky” is trans-
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lated, using the addition of the lexical element
“Hixi, ousgon-monoowuti”. A comedy with a title
that only portrays the name of the main character
“Bowfinger” is translated as “Knvoguii xnoneys” or
“Boacesinbnuii boyghineep”. In addition, such trans-
lation will not identify this movie, for example, with
a detective or biopic.

However, the obvious desire to make the film
title more interesting (the advertising function of the
film titles) or to make the film more successful, some
special phrases can be added to the original title.
Classic example of this phenomenon is the follow-
ing: “Hitch” and its variant in the Ukrainian release
is “Ilpasuna 3uatiomcmea: Memoo Ximua”. Indeed,
it is the story of a man who taught other men the rules
of how to deal with women. Indeed, the Ukrainian
title of this film is more intriguing to the potential
viewer than just title “Hitch”.

The same translating strategy is used in the film
title “Vacancy” — “Baxancia Ha ocepmgy”. The
genre of this film is thriller, that’s why this kind of
translation can be considered as adequate. Moreover,
for the average viewer the word “vacancy” is asso-
ciated with work. As for the title of American action
movie “Fighting”, it was translated as “biu 6e3 npa-
sun’ in order to focus on high-concept and dramatic
plot of the film. Another example is a film title “The
Killing Room”, which in Ukrainian release was pre-
sented as “Kimumama cmepmi”. In the case of a lit-
eral translation like “Kimuama, wo sbusac”, view-
ers might have speculation about the surrealistic
nature of this tape, so translators have avoided this
misunderstanding.

What is more, it’s necessary to consider the basic
tactics in translating of film titles that include proper
names. The single personal name of the main charac-
ter of the feature film is often conveyed unchanged,
for example, “Gooby” — “Iy6i”, “Bruno”
“bpyno”. The variants of the name are presented
due to phonetic and stylistic reasons. For example,
the name of a film remake made after a play of the
same name “Alfie” — “Anvghi”, “Envghi”, “Kpaceno
Angpi”. Difficulty is represented by national specif-
ics and traditions of names, for example, translations
of Slavic patronymic or diminutive forms of names.
For example, english “Junior” (which became the
name of the comedy), in which the meaning of the
onim (proper name) and the corresponding appel-
late (the common name) coincide with each other.
The Ukrainian translation retains the meaning of the
onim — “/[ocyniop”.

The name extension is used in cases where the
name in the name has a strong national and cultural
component. Remember, for example, the name of

the movie, which is based on a cartoon, which is
well known to the American viewer — “The Grinch”.
In the national fund of film knowledge such a char-
acter is missing, so in the Ukrainian translation,
this pass is replaced by a contextual extension:
“I'pinu —eukpaoay Pizosa”. When translating a
popular animated movie “Shrek” — “Illpex” con-
text support was not necessary as the name denotes
a new character for both the translator and the origi-
nal mass culture.

By the way, the film title “Finding Neverland”,
containing fantastic country name, was translated as
“Yapisna xpaina”. But there is also a less success-
ful, almost literal version: “B nowyxax Hemaanoii”.
The other example is “Boogeyman” — “Byeimen”,
although there is an option in the press like
“Cmpawuna’.

Thus, the choice of strategy for translation of
movie titles depends on reasons due to the pecu-
liarity of the original text (high dominant density of
movie titles, the relationship of the movie title to the
content of the film), and the linguistic barrier, which
requires a pragmatic and genre adaptation, euphe-
mism usage and etc.

Conclusions. Actually, there is a great amount of
translation transformations and strategies to use while
translating a particular part of the text or the whole
text. If we speak about the translation of film titles,
we should mention three main strategies, which are
used for film titles translation. These are literal or so
called direct translation, the title transformation and
the logic development.

These strategies are pointed out among other ways
of translation, because only these three strategies can
serve very important for cinematography field func-
tion — the commercial one. Direct or literal transla-
tion is considered to be the most accurate and ade-
quate, and is regularly used if the film title consists
of its own name or includes it in its composition. It is
also used when there are unique names of characters
in the source language, which shouldn’t be changed
or transformed in order to keep the originality and
attract the audience with its novelty. Another transla-
tion strategy that is called a title transformation. It
is presented with some transformations in translation
practice: addition, omission, transposition, extension
of meaning etc.

Many film titles are translated by substituting or
adding lexical elements, and the use of movie key-
words compensates the semantic or genre lack of
literal translation. An the last one is the logic devel-
opment. This translation strategy is one of the most
popular and requires a lot of effort and creative abil-
ity of translators, together with knowledge of the
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cultural features of both countries. The name change
is done due to the inability to convey the pragmatic
content of the source text. It is the most popular and
effective method of a film title translation, because
it describes the part of a film plot in a very attrac-
tive way in order to catch the attention of perspec-
tive viewers. And with a help of this manipulation
the cinematography field sells its film and makes an
authority on the film industry market. It can also be
defined as the descriptive translation as well.
Movie is a kind of culture, and it is an eco-
nomic artwork, the commercial factors needs to
be considered in the translation of the titles. This
requires the translator to grasp the features of the
target language culture and aesthetic temperament
and interest and to cause its psychological iden-
tity, inspire aesthetic pleasure and desire to watch.

So the translation of film names, naturally have a
business color. With the great development of the
movie field in recent years, the movie is not only
merchandise, also owed to the culture communica-
tion. But in the meantime, the film is also a type of
business product, and it isn't used for collection, it
is used to show. The lack of audience of the film
was a failure.

The main task of the film is to communicate with
his potential consumer and to persuade them to con-
sume. Of course, with what method is depending on
the type of subject and the way used by translators.
The purpose of film titles is to highlight the content of
the film and the audience, to improve the box office.
Obviously, in the translation of movie names, transla-
tors should base on the ultimate goal of film titles to
select the appropriate translation methods.
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