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Modern world can hardly exist without the Internet, which has become a mandatory element of each field of life,
from everyday communication to large business operation. The global effect of the net provides a lot of new opportuni-
ties for communication. In the past it took days or even weeks, whereas now the information is delivered immediately.
A particular attention is paid to social networks, which are popular platforms for information exchange and communi-
cation between the users worldwide. Users of social networks are of different social status, age and sex, but they are
joint by common interests. While social networking, users try to maximum approach their communication to real time
conditions and therefore they tend to simplify their language to be clear for everybody. In that context, one observes
a great impact of the English language, which was the original language of such social networks as Facebook, Insta-
gram, Twitter. Therefore, most contents in those planforms are much better expressed in English. It is one of the rea-
sons for penetration of anglicisms into the language of Ukrainian users of social networks and the Internet generally.
The research is devoted to the analysis of the reasons of a wide use of English borrowings, as well as reasons
the Ukrainian Internet users do not use Ukrainian equivalents in their social networking. The authors of the research
provide analysis of the English parts of speech, which are the most often borrowed and used in the Ukrainian Internet
communication, as well as study the ways of English vocabulary adaptation to the rules of pronunciation and gram-
mar of Ukrainian. It is worth noting the Internet communication is getting more and more popular and nowadays not
only young and also elder generation of Ukrainian society actively communicate on those platforms as it is a great
opportunity of fast exchange of information regardless of the distance between communicants. Thus, the language
of social networks is getting global, involving more and more anglicisms, because English is a dominating language
in the world.

Key words: social networks, English borrowings, online communication, assimilation, adaptation, parts of speech.

Cy4yacHui CBIT BaXKO ysIBUTU O3 iHTEPHETY, KW CTaB HEBif'EMHOK YaCTUHOK YCiX cdep XUTTS, Bia NOBCAKAEH-
HOrO CMiNKyBaHHS [0 Benukoro GisHecy. Bceoxonntowoumin edekT BCECBITHLOI NaByTUHM HagaB 6e3niy HOBMX MOXIUBO-
CTel gns cninkyBaHHs. Te, WO paHiwe 3aimano gHi, abo 1 TWxHi, Tenep MoXHa 34iINCHUTU MoMeHTanbHo. Ocobnueol
yBaru 3acfyroBye Taka MOXIUBICTb IHTEPHET CMiNKyBaHHS, SK couianbHi Mepexi, ki cTanu nonynspHuMmu nnatdopmamm
00MiHY iHopMaLia Ta KOMYHIKaLii Mk KOpUCTyBavYamu Mo BCbOMY CBITi. YYaCHUKU COLianbHUX MEPEX PI3HOrO CTaTycy,
pi3HOro BiKy Ta cTaTi, ane ix 06’eQHYHOTb CRiNbHI iHTEPECH, LLIO 3yMOBIIHOE NOTPEDY BUKOPUCTAHHS NIEKCUKU, MaKCUMarbHO
3pO3yMInoi Ans KOXHOro. BoHU HamaraloTbCs HabnuanTi CBOE CriNKyBaHHS B Mepexi 40 YMOB peanbHoro yacy i Tomy
3HAYHO CMPOLLYIOTb MOBY iX KOMYHiKkaUii. B LibOMY KOHTEKCTI, BiA4yTHUIA BEMUKNIA BMNNB @aHMINCHKOI MOBMW, TOMY LLIO came
QHIMINCbKO MOBOO Oyrn NEPBMHHO CTBOPEHHI HaMMonynsipHiwi couianbHi mepexi Facebook, Instagram, Twitter. Takum
YMHOM, BaraTo KOHTEHTY LMX NnaTtdopM HalKpalle BupaxkaTu came aHrminicbKoto. Lle ogHa i3 npyymH 3HaYHOrO NPOHUK-
HEHHS aHIMiLM3MIB B MOBY YKPAiHCbKMX KOPUCTYBAYiB COLLianbHNX MepeX Ta iHTEpHeTY 3aranom. [laHa ctaTTa npucesyeHa
OCHOBHUM NPUYMHAM LUMPOKOrO BUKOPUCTAHHS aHrmiLn3MiB, a TaKOX HEBUKOPUCTAHHS YKPAiHCbKMX eKBiBaneHTiB B iHTep-
HeT CninkyBaHHi ykpaiHuie. [poBefeHuin aHania YacTuH MOBU, SiKi HaWYacTille 3ano3nYyoTbCA YKPaiHCbKUMU KOPUCTY-
BayaMu, a TaKOX MpeAcTaBneHi Wnaxy aganTaulii aHrmincbkoi NeKCUkn A0 NpaBui rpamMaTki Ta BUMOBM YKpPAiHCbKOI
MoBM. BapTo 3asHaunTy, WO iHTEPHET cninkyBaHHA HabyBae Bce OiNbLIOi MONYNAPHOCT i, AKLWO paHille B OCHOBHOMY
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monogi yna y4acHukamm couianbHUX Mepex, TO CbOroAHI CEPEaHE | HaBITb CTapLLe NOKOMIHHSA YKPaiHCbKOro CycninibcTBa
AKTUBHO CNINKYETLCA Ha LMX nnatdopmax, amxe Le MOXIMBICTb LBMAKOrO 0OMiHY iH(hOopMaLliero He 3anexHo Bif BiacTaHi
MK KOMYHikaHTamu. Tomy, MOBa coLjianbHMX Mepex ctae Bce Ginbw rnobanizoBaHoto, 3anyyaroun Bce Binblue aHmi-
LIM3MIB, OCKIfIbK/ aHrMiNCbKa MOBa € OMIHYIOYO0 Y BCbOMY CBITi.

Kno4oBi crnoBa: couianbHi Mepexi, aHrmincbki 3ano3nyeHHs, OHMawH CMinkyBaHHS, acUMInsAUis, aganTayis, YacTUHN

MOBMW.

Problem setting. In the modern global world, the
Internet is an integral element of social communica-
tion. Among the main Internet constituents, social
networks have become the important platforms to
develop specific forms of interpersonal and social
relations. Social networks are “...the instruments,
which provide additional opportunities for a great
number of users of the global net to communicate
and share information” [4, p. 62]. Social networks
force changes not only in personal communication,
but also in the language generally as it is the most
important means of interaction. The extreme popu-
larity of social networks is primarily aroused by the
opportunity to conduct a polylogue, to pass remarks
immediately, to express opinions concerning some
events and situations, to create virtual images, to
share articles for discussion, etc. Such functions of
social networks have initiated many transformations
and appearance of specific words and phrases, spe-
cific for Internet-mediated communication, so-called
Internet-slang. Ukrainian Internet users, particularly
those engaged in social networking, are also influ-
enced by the global trends and among others, one of
the distinctive features is a great number of angli-
cisms, i.e. words and phrases of English origin, pen-
etrating into their Internet-mediated communication.

Analysis of recent scientific papers. The first
discussions about the Internet-language started in
80-90s of the 20™ century in the USA and European
countries. Scientists paid attention to abbreviations,
acronyms, emoticons, grammatical and punctua-
tion mistakes, characterizing the Internet users’ lan-
guage while e-mailing. First, the scientists discussed
whether online communication should be identified
as oral or written. The problem is that lexical con-
tent of the Internet-mediated communication is more
like oral, because speakers do not care about the
correctness of constructions, neglect stylistics, etc.
However, the communication is fixed in a written
form. Most linguists agree to the idea that commu-
nication through modern technologies and Internet
should be considered as written-oral. According to
the Ukrainian researcher Vira Kaptiurova, computer-
based communication contributes to appearance of
a new form of communication, i.e. oral-written [2,
pp. 228-229]. Another Ukrainian linguist Larysa
Kompantseva classifies Internet-language as oral-
written form of communication. She also says that

users of social networks are creators of a specific
Internet slang [5, p. 25].

The known American linguist Naomi S. Baron says
that the form of online communication is changeable.
An interesting idea is proposed by the famous British
language researcher David Crystal, who has intro-
duced a concept of netspeak to describe the Internet
language. Netspeak should be considered as a written
language with a bent to speaking or oral speech that
is fixed written [7, pp. 13-15]. Online communica-
tion is fixed in a written form, and therefore, the mis-
takes made by communicators, are visible, although
they have more time to think about. Naomi S. Baron
names the phenomenon as “linguistic whateverism”.
According to the researcher’s opinion, it is because
the young generation of social network users has spe-
cific attitude of language. They take language only
as means of communication and do not care about
numerous rules and grammar [6, pp. 168-171].

B. Danet says that social media are the best instru-
ments of globalization forcing hybridization of cul-
ture, including language, and self-identity. In the
Internet, all users are equal in their right and oppor-
tunity to share information, to promote some culture,
traditions, values. [8, pp. 25-27]. In that context,
David Crystal says that Internet is the greatest oppor-
tunity for development of the English language.
Brenda Danet even declares about the language
imperialism of English over other world languages
[8, pp. 20-21].

Confirming the idea, Ukrainian users of social
networks also follow the tendency to simplification
of the Internet-mediated communication that has
resulted in penetration of numerous words of English
origin into their Internet slang.

The aim of the paper. The research is devoted to
the analysis of new practices in the Internet-mediated
communication, particularly in social networks, and
reasons of the wide use of anglicisms by Ukrainian
users while communicating online.

The new grounds for communication requires
from their creators to generate new lexemes to
describe and name peculiarities of communicating
in the specific environment, the lexemes which can
be well-recognized and understood by users not only
within a country but worldwide.

The research aims to study English borrowings,
used for social networking, ways of their assimila-
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tion to the Ukrainian grammar and pronunciation
rules, as well as reasons of English popularity among
Ukrainian Internet users.

Presenting the main material. Nowadays,
English is the most used language in the Internet.
According to Statista statistics, English is the most
represented language online. The English language
has 25.3% of Internet users worldwide. According
to the data from InternetWorldStats, as of March 31,
2021, the total number of Internet users in the world
was 5 168 780 607. Each fourth uses English for social
networking [9]. It is not a surprise because English
has been dominating the Internet languages for many
years. It is the founding language of the Internet, and
therefore most contents are in English, then trans-
lated into the language of preference. Such popularity
of English is caused by its studying in all European
countries and most countries of the world, as well as
due to the economic and political situation, popular-
ity of the western culture, etc.

In Ukraine, the situation is not different. English
is studied by Ukrainian students and is used in many
fields, starting from social networking and up to pro-
fessional purposes. Of course, the English language
used in social networks is different from the academic
knowledge of English, but it is a kind of slang with
many anglicisms involved.

An English word, incorporated into and used in a
language other than English, is called an anglicism.
These are examples of loanwords, words from one
language that are borrowed by another. The term
“anglicism” is also sometimes used more generally
to refer to the incorporation of other aspects of the
English language, such as using English grammatical
structure while speaking another language or literal
translations, known as calques, of English phrases
and expressions into another language's words. Due
to the global prominence of the English language,
anglicisms are common in many languages around
the world, particularly in social networks as it is
currently the most popular way of communication.
Internet provides freedom for those whose English
is far from being perfect to use it and be understood,
says Naomi Baron, professor of linguistics from
American University in Washington.

Itis worth mentioning that the Ukrainian language,
similar to all Slavic languages, is greatly influenced
by English as the majority of slang words, used in
the language of social networks, are borrowed (with
adaptation or not) from English. Nowadays, English
is the language of technologies and innovations.

Ukrainians like many other non-English speaking
nations consider it is prestigious to know English.
Therefore, many speakers, particularly young, use

every opportunity to enrich their vocabulary with
the borrowed English lexemes, as well as acronyms,
taken from English-speaking users of social networks.
It is forced by the wish to highlight their profile, to
stand out from the crowd, to look witty or creative,
i.e. to express oneself at the expense of speech that
is one of the key representational factors of Internet
users. Such situation is typical in the Slavic Internet
environment, i.e. young people substitute words and
phrases of native language with English equivalents.

To understand the current trend of large scale
substitution of Ukrainian words with English, even
by those Ukrainian Internet users, who have never
learned English before, it is necessary to analyze the
reasons of such behavior (Fig. 1).

Having analyzed the main indices, one can
conclude that simplicity of English words is the main
reason they substitute the Ukrainian ones. It can be
explained by the origin of the majority of Internet
phenomena. They appeared in the USA, the English-
speaking country and therefore, they got their names
in English. Of course, those concepts can be or have
already been translated into many languages, but
sometimes the original name is shorter, whereas
translation can be too long and not always quite
correct.

Another side of the wide use of anglicisms, which
should be considered, is why Ukrainians do not use
equivalents in their native language. The analysis is
demonstrated at the Fig. 2.

As it is shown, Ukrainian words are often much
longer than English and are not very comfortable to
be used in the Internet, particularly in social network-
ing, which tends to simplify communication and to
save time. They not always have the same emotional
and semantic meaning as the original English con-
cepts. Another reason is that anglicisms have become
a feature of the social network language, and it is a
kind of fashion to use them. Although some of the
Internet-used anglicisms have Ukrainian equivalents,
but the English variant is used because of its spe-
cific emotional characteristics. And, of course, some
concepts have no analogues in Ukrainian and only
English word is available for definition.

Analysis of the anglicisms, used in social net-
works, confirms that in the majority of cases they are
assimilated to the rules of the Ukrainian language,
although some of them stay unchanged. According to
the level of adaptation, the studied anglicisms should
be divided into three groups. The most appropriate
classification is proposed by the Ukrainian linguist
I. Kyrylova in her article “Peculiarities of aglicisms
in the modern German and Ukrainian languages”
[3, p. 176]. She distinguishes such groups:
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2,40%

= it is simplier to define concepts

English knowledge is a part of
professional vocabulary

= it IS easier to communicate
worldwide

= other reasons

Fig. 1. Reasons of anglicisms use in social networking

3,30%

® Ukrainian equivalents are too long
® anglicisms are more acceptable in
social networking
no available Ukrainian equivalents

anglicisms sound better

M other reasons

Fig. 2. Reasons not to use Ukrainian equivalents

* new formations — are new words, created in
the system of Ukrainian following the rules of word
formation, specific for the Ukrainian language. The
category of aglicisms is dominating among the bor-
rowings, widely used in the vocabulary of Ukrainian
users of social networks, e.g. fake — ¢eiixosuil,
upgrade -anepetimumu, ban — 6anumu, web — gebka,
gmail — OxcimeniniecoKutl.

* neo-borrowings — are the words of foreign ori-
gin, adapted to the system of Ukrainian by transcrib-
ing or transliterating. It is the second largest group of
words, e.g. OK — oxetl, best — 6ecm, gp — 20y, next —
Hekcm, notification — homighixetinuwt, people — nini.

* neo-semantics — are the words, which get a new
meaning after being borrowed, e.g. like — aaiix, note-
book — noymboyx, stream — cmpim.

The principal leading position is taken interpreta-
tions of the borrowed word that is used for appraisal of
the Facebook content, i.e. “like”. The Ukrainian trans-
lation of the work sounds as “momo6aersca’ and it is
quite correct but the word is much longer. Ukrainian
Internet users have not transformed that word much.
It is just transcribed as “zaiix”. In Ukraine Internet
slang, the word has developed many derivatives. In
social networking, it is mostly used as a noun of mas-
culine gender, e.g. 30upamu natiku; cmagumu 1auKu;
100 naiixie. The word also has verb forms, typical for
Ukrainian, e.g. sariaiixamu, 1auKamu, J1auKkHymu.

The process of borrowing and adaptation of words
from English is rather complicated and interesting
because of the genealogical and morphological dif-
ference of the two languages. English is an analyti-
cal language in which word relations are expressed
by means of auxiliary words and by word position
in a sentence. In contrasts, Ukrainian is a synthetic
language, in which relation of words is expressed by
the word forms, having both lexical ad grammatical
meaning.

As English and Ukrainian are morphologically
different languages, and their parts of speech are
characterized by different categories. English nouns
have no endings to express their gander (masculine,
feminine, neuter). The category of grammatical gen-
der refers to the biological characteristic of a person
or a creature. In English, such category is specific
for only some words with the feminine suffix —ess
(princess, waitress, actress). In English sentences,
the gender is expressed by personal pronouns. In
Ukrainian, each noun has the category of gender.
Therefore, borrowed English nouns also get some
gender. Most words, adapted by Ukrainian users,
get features of masculine gender, because their
base has consonant ending: e.g. android — anopoio,
app — an (en), bag — bae, banner — bawnep, bene-
fit — 6enegpim, gadget — eadacem, Gmail — Oxcimerin,
development — Oesenonmenm, developer — deseno-
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nep, account — exaywm (axaymwm), event — ieenm,
couchsurfing — kayucepghicn, content — KoHmeHnm,
couching — xoyuune, lifehuck — naiigpxax, level —
nesen, laptop — nenmon, link — nink, mail — meiin,
messenger — meceHodicep, meeting — mimine, par-
ticipant — napmicinanm, play-list — naei-aucm,
support — canopm, skill — cxin, spam — cnam,
spoiler — cnotinep, twit — msim, tag — mee, team-
building — mim-6indine, trend — mpeno, trash —
mpewt, fandrising — ganopetizune, friend — ¢peno,
freelancer — ¢gpinancep, follower — ¢ponosep, chat —
uyam, challenge — uenendorc, user — 103ep.

There are also many anglicisms, ending in a
vowel [e], but according to the English rules, at the
end of a word [e] it is not pronounced. They also
get masculine gender with a zero ending and word
base ending in a hard consonant, e.g. google — ayen,
deadline — oeonaiin, profile — npogaiin, site — catim,
skype — ckaiin, smile — cmatin, smartphone — cmapm-
¢omn, trouble — mpaobn, fake — ¢eiix, face — geiic.

The group of borrowed English nouns, which
get feminine gender in Ukrainian is not large. They
get typical feminine ending -a/-s. Most of such
anglicisms are adapted from English words, ending
in —tion, e.g. facilitation — gacunimayis, transac-
tion — mpawncaxyis, option — Onyisi.

Verbs are the second largest group of angli-
cisms. The complex system of Ukrainian verbs has
significantly changed the form of English borrow-
ings in the process of their adaptation to the gram-
matical system of the Ukrainian language. The
most productive way of word formation in English
is conversion, whereas in Ukrainian — by adding
Ukrainian derivative affixes, because Ukrainian
is an inflected language. The phenomenon can be
brightly demonstrated by the following examples
of verbs, formed from the adapted English words,
e.g. google — to google in English eyen — eyenumu in
Ukrainian, tag — to tag and mez — meznymu, ban — to
ban and 6an — 3a0anumu; upgrade — to upgrade and
anepeum — anepetimumu. Other examples of adapted
verbs are upgrade — anodeiimumu, approve — enpy-
sumu, complete — komnaimumu, proofread — npygpi-
oumu, surf — ceppumu, search — cepuumu, spam —
cnamumu, friend — gppenoumucs.

Adverbs are also borrowed from English, but
they are not very popular. They are the words, which
help speakers to express their attitude to some situa-
tion, give an appraisal of something, etc. Ukrainian
researcher of anglicisms Yaryna Bytkivska considers
that English borrowed adverbs transform the specific
lexemes for stylistic featuring of the speech, achieve-
ment of the effect of play, ridicule, irony, or are used
as signs of language fashion [1, p. 18]

Most adverbs borrowed from English into
Ukrainian have been transcribed, but there are some
exceptions, particularly the most often used lexemes
OK — oxeiti and cool — kyn. However, contrary to the
main forms of adverbs, defining some quality, those
forms do not have degrees of comparison.

There are also some adjectives, borrowed from
English, but they are few, e.g. crazy — kpetisi, nice —
Haiic, next — HeKcm.

The emotionality and generally specific Internet-
mediated communication requires from the users to
express their feelings and attitudes. For that purpose,
exclamations are often used. Of course, most of them
are borrowed from English that can be explained by
the impact of the western culture on Ukrainian users
through different media, English films, TV shows,
music, books, as well as direct communicating with
English native speakers. Normally, exclamations are
adapted by transliterating or transcribing. The adapted
exclamations are mainly used for greeting — i — xati,
xeu,; farewell — bye — 6aii, see you — ci 10; response —
cool — kyn, what — eom?, yes — ec, attracting atten-
tion — hey — xetl, yo — tioy, encouragement — come
on — Kk’moH, kamon, politeness — thanks — cenvke,
cenke, welcome — senxam; rude words — fuck — ¢hax,
bitch — 6imu, shit — wim,; sound symbolism — oops —
VHIC, WOW — 60).

Analyzing the shares of borrowed words in terms
of parts of speech, the following diagram should be
considered. Among the variety of loanwords, the
largest groups are nouns and verbs (Fig. 3).

Ukrainian researcher of Internet slang Vira
Kaptiurova says that nowadays abbreviations are
getting more and more popular, because they save
time and, in case there is limited number of symbols,
they save space. Another argument for popularity of
acronyms is that communicators try to maximum
approach their online dialogue to the real time condi-
tions. Some of such abbreviations have become a part
of active vocabulary and are often used by speakers
even communicating offline [2, pp. 208-209].

Abbreviations are mostly used to mark English
phrases, but they are not subjected to any adaptation
and stay in their original form, e.g. LOL — “Laughing
Out Loud” — 2onocno cmitocs, ghynxyis cmixy, BRB —
“Be Right Back” — oopasy nosepuyco;, ASAP — “As
soon as possible” — axomoea weuowe;, AFK — “Away
From Keyboard” — xopucmysau ne xopucmyemuvcs
Komn tomepom, xoua U ou-naun, FYI — “For Your
Information” — «0o meoeo eidomay, WTF — “What
The Fuck”— «wo 3a oypusay, 30usysanns, IMHO — “In
My Humble Opinion” — eupasicenHs 61acHOI OyMKU,
FAQ — “Frequently Ask Questions” — 6i0nogiob Ha
yacmo edicusawne 3anumanns; u2 — “‘You too” — mooi
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12,00%

3,50%

4,50%

= Nouns

= Verbs
Exclamations
Adverbs

= Adjectives

= Phrases and abbreviations

Fig. 3. Borrowed English words in terms of parts of speech

maxooic;, 4U — “For you” — onsa mebe; LS — “Late” —
nisno, B4 — “Before” — nepeo; cre§ — “Create” —
cmeopumu, plz — “Please” — 6)y0b nacka.
Conclusions. Results of the research confirm
a great popularity of English borrowings among
Ukrainian users of social networks. Along with the
Internet-mediated communication, anglicisms also
influence everyday communication. The major-
ity of words, borrowed from English, are adapted
to the morphological and grammar structure of the
Ukrainian language, although some stay unchanged.
The first level of adaptation is transcribing or translit-
erating of the neologism. Grammatical adaptation is
rather complicated and interesting process because of

the morphological and genealogical difference of the
Ukrainian and English languages. Nevertheless, there
are many reasons the Ukrainian users of social net-
works use anglicisms while communicating online.

Outlining the prospects of Internet linguistics
development, David Crystal notes that the society
should recognize the great impact the Internet makes
on languages. The Internet has changed the idea of
communication, having created new platforms for
communication in totally different ways. New media
and communication technologies have transformed
the ways of using language by communicants mak-
ing it more informal and occasional and the features
will become more intensive in the future.
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